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Fixing Up’ Used 
Refrigerators Is 


On the Increase 
Philadelphia Plant 


Reports How Boxes 


Were Disposed 


PHILADELPHIA—In the period 
from Oct. 1, 1938 to July 31, 1939 
the Associated Refrigerator Plant, 
Inc, in its plant for reconditioning 
household electric refrigerators took 
in 2,910 boxes, of which 836 were 
junked, 590 reconditioned for dealers, 
1,309 sold to dealers and department 
stores throughout the country, and 
the remainder in stock at the plant. 

In making the report the officials 
of the plant point out that during 
October and November the plant was 
in the process of construction, and 
therefore the amount of work done 
would not be as great as it might 
have been. 

Of the 2,910 boxes handled, most 
of them came from the Philadelphia 
area, with some from some of the 
surrounding smaller towns, and a 
few from as far away as Pittsburgh. 

The reconditioning plant operating 
in Philadelphia was set up in con- 
junction with the local dealers’ “blue 
book” schedule on electric refriger- 
ator trade-ins, the entire plan having 
the backing of the Electrical Associa- 
tion of Philadelphia. 

Special attention is said to be 
given to cabinet finish. Reconditioned 
units have a 90-day guarantee after 


(Concluded on Page 15, Column 2) 


Survey In Cleveland 


Shows Cooling Ups 
Business 30% 


CLEVELAND—Stores and restau- 
rants using air-conditioning equip- 
ment have experienced an average 
increase in business of 30%, accord- 
ing to a survey recently completed 
by Walter R. Beach, air-conditioning 
engineer for the Cleveland Electric 
Illuminating Co. 

The study covered 15 theaters, 

68 stores, 127 offices, and 76 restau- 
rants having a total of 123 dining 
rooms. ‘ 
The oldest air-cooling equipment 
in Cleveland was found to be in the 
National Malleable & Steel Castings 
Co., installed in 1921. The residence 
of T. S. Graselli was the first home 
to be equipped with a complete year- 
around system. 

Executives of the Union Commerce 
building, one of the largest office 
buildings in the city, estimate that 
rentals would have to be increased 
10% to amortize the cost of year- 
around air conditioning, estimated 
to be $1,500,000. 


Buffalo Conditioning & 
Heating Groups Unite 


BUFF ALO— Activities of the Air 
Conditioning Council of Western 
New York will be expanded to include 
~ Buffalo Stoker Association and 

© Buffalo Oil Burner Association 
or & combined program which 
as been arranged for this fall. 
ve announcement was made by 
o-_, P. Davis, executive secretary 

the Air Conditioning Council, who 
~ tg program for the new season 
* e devoted to sales and educa- 
on, rather than technical discussion. 
.. of new group will be able to 
dy an audience of 200 to hear 
" Y speaker and will thus be in 
q —e to obtain authorities on 
4 a nber of subjects. The council 

WwW has 57 members; the other 
48sociations have 30 members each. 

Walter P. Davis is a member of 

© temporary National Council of 


the National Air i 
ciation, Conditioning Asso- 


Vacation Shutdown 
Booms Business 
For Distributor 


NEW ORLEANS—When C. C. 
Walther and Henry Walther, heads 
of Walther Bros., Inc., Philco dis- 
tributor in the New Orleans area, 
decided to shut down their business 
for a solid week and let all employes 
take their vacations at the same 
time, neither had any idea he was 
starting what may well develop into 
a national move within the next 
year or two. 

Not only has the unusual vacation 
plan evoked nation-wide interest on 
the part of appliance manufacturers 
and distributors, but it also has 
proved an excellent business stimu- 
lator—in that it produced more busi- 
ness in a single week than the 
company had obtained in any month 
up to that time. 

“We announced to all of our 
dealers that we intended to close 
down our business for a week, to 
save our employes the necessity of 
returning from a rest period only to 
do double duty, and that we would 
appreciate if they would allow us to 
service their needs for that week in 
advance,” C. C. Walther reports. 
“The results were astounding. Orders 


(Concluded on Page 15, Column 3) 


Dealers Attack Fees 
In Proposed Code 
For Ft. Worth 


FORT WORTH, Tex. — Local air 
conditioning and refrigeration con- 
tractors have been invited to suggest 
improvements in the proposed new 
ordinance to regulate the installation 
and operation of refrigeration and 
air-conditioning systems before it is 
presented to the Fort Worth city 
council. Public hearing on the meas- 
ure was held Aug. 30. 

The measure would create the 
office of mechanical inspector, and 
an examining and supervising board 
which would control installations in 
hotels, office buildings, industries, 
packing plants, cold storage plants, 
and other public places. 

Based on the American Standard 
Safety Code for Mechanical Refrig- 
eration, and originally sponsored by 
the Fort Worth Air Conditioning 
Association, the new code would re- 
quire that inspections be made of 
all installations, that refrigeration 
and air-conditioning contractors be 


(Concluded on Page 15, Column 2) 


‘Business as Usual’ 
Export Manager 
Says on War 


DETROIT—“Business as_ usual,” 
says F. Conroy, assistant manager 
of the Kelvinator export department. 
“We'll continue to ship refrigerators 
just as if there weren’t a war,” he 
declares. 

Shipments have left the Kelvinator 
plant this week marked for delivery 
in Sweden and the East Indies. 
About the only immediate effect the 
war will have, Kelvinator officials 
believe, will be to up _ insurance 
rates. 

Germany’s closed economic system 
has prevented export of American 
refrigerators there for some years. 
Italy, likewise, is practically impos- 
sible to crack. Poland as a customer 
has been almost negligible. 

England and France, however, 
have been among the heaviest pur- 
chasers of American refrigeration 
equipment. Inasmuch as their navies 
control the seas, it is not expected 
that much difficulty will attend their 
importing whatever they want or 
need. 

Kelvinator has its own factory in 
England. 


War & Weather 


Dampen Sales 
In British Isles 


By Alfred Jones 

LONDON, England—The war and 
the weather are the two main 
factors holding back the development 
of the refrigeration business in 
Great Britain today, according to a 
consensus ot manufacturers, dis- 
tributors, dealers, and _ prospects 
throughout England. 

The two drawbacks are of an 
almost equal influence, and together 
they have stifled progress in refrig- 
eration to the extent that only 6% 
of the wired homes in the country 
are estimated to contain electric 
refrigerators. 

War-scare seems to be a “tempo- 
rarily permanent” cause for lack of 
sales, and weather seems to be a 
“permanently temporary” reason. 

Englishmen have been hanging on 
to their money just in case something 
might happen. Not only do they not 
want to spend money, but they don’t 


(Concluded on Page 7, Column 1) 


General Household Co. 
Assets Go on Sale 


CHICAGO—Bids for all assets of 
General Household Utilities Co., re- 
frigerator and radio manufacturer, 
in bankruptcy, are being solicited by 
Charles M. Bates and Harry Alter, 
co-receivers, it was announced last 
week, 

_ Assets consist of machinery for 
manufacturing household refrigera- 
tors, and include presses, welders, 
spray booths and ovens, conveyors, 
drill presses, screw machines, lathes, 
grinders, broaches, automatic plating 
plant, hydrogen brazing and heat 
treating furnaces, lift trucks, skids, 
hand tools and dies, patents, trade-in 
marks, goodwill, inventory of mate- 
rial and supplies, etc. 

Bids will be received at the office 
of the company, 2638 N. Pulaski Rd., 
Chicago, up to 9:30 a.m. Sept. 11, and 
will be reported to the referee in 
bankruptcy at 11 a.m. of the same 
day. If a satisfactory bid is not 
received, permission will be requested 


(Concluded on Page 16, Column 3) 


Manly Lord Manages 
G-E Ft. Wayne Works 


SCHENECTADY, N. Y.—Manly 
E. Lord has been appointed as man- 
ager of the Ft. Wayne, Ind. works 
of the General Electric Co., succeed- 
ing Neil Currie, Jr. who has become 
assistant to the vice president in 
charge of manufacturing. The an- 
nouncement was made by W. R. 
Burrows, vice president in charge of 
manufacturing. 

From 1935 until recently Mr. Lord 
had been co-ordinator of all refrig- 
erator manufacture. 

Mr. Currie started his service with 
the company in 1908 in the employ 
of the Western Electric Co. With 
the purchase of that department by 
General Electric, Mr. Currie joined 
the G-E motor department. In 1911 
he was named assistant engineer of 
the power motor engineering depart- 
ment; in 1920, engineer; and, five 
years later, managing engineer. In 
1929, he was named manager of the 
Philadelphia works, and, on Feb. 1, 
1936, he was appointed manager of 
the Ft. Wayne works. 

Mr. Lord has also been with the 
General Electric Co. since 1908. 
While a student at Newark Technical 
School he entered the incandescent 
lamp department at Newark and 
worked up to the position of assist- 
ant superintendent in charge of 
production. 

In 1917, Mr. Lord went to the 
Edison Lamp Works in charge of 


(Concluded on Page 15, Column 1) 


Wisconsin Tax Bill 
Hits Merchandising 
By Public Utilities 


MADISON, Wis.—A tax of 3% on 


the gross receipts of utilities is 


proposed in a stringent anti-utility 
merchandising amendment just intro- 
duced into the Wisconsin Senate. 

The amendment proposes addition 
of a new section (76.85) to bill 
No. 896,A, providing that “in addi- 
tion to all other taxes, there is levied 
and there shall be assessed, collected, 
and paid a 3% tax on the gross 
receipts of gas, electric, and tele- 
phone utilities, except that the first 
$50,000 of such receipts shall be 
exempt from this tax.” 

This tax is classified as emergency 
legislation, and the amendment pro- 
vides that it shall remain in force 
for one year only, and shall be levied 
on the gross receipts as specified in 
section 76.85 for the calendar year 
1938. 

“None of this tax shall be passed 
on to consumers,” the amendment 
provides. 


Free Range Wiring 
For Chattanooga 


CHATTANOOGA, Tenn. — Free 
wiring of homes for installation of 
electric ranges and hot water heaters 
will be provided by the Chattanooga 
Electric Power Board, which operates 
the local distribution system furnish- 
ing TVA power. 

At least $30,000 will be set aside 
by the board to pay the expenses 
of wiring, it was decided at a meet- 
ing of members of the organization. 

Purpose of the move is three-fold: 

1. To enable residents of the city 
to take advantage of the added 
conveniences of electric cooking and 


water heating without heavy initial — 


installation expense. Wea 
2. To permit consumers to fuse - 
cheap public power now available 


for all household duties. wa 
3. To assist individual dealers in 


sales of appliances. The power.iboard. 


has previously announced at, ~it 


would not compete with dealers in. 


appliance merchandising. i 
Free installation of ranges and 
water heaters, plus reductions ~in 


(Concluded on Page 15, Colump 3) 


San Diego Bureau’s — 
New Officers Named 


SAN DIEGO, Calif. — Elmer B. 
Hazie, manager of the San Diego 
Auto Electric Co., Crosley distributor, 
has been elected president of the 
Bureau of Radio and _ Electrical 
Appliances of San Diego County for 
the coming year. 

Ben Rogers, of Firestone Service 
Stores, was named first vice president 
of the organization; R. E. Harris, of 
San Diego Standard Electric Corp., 
second vice president; and Sam L. 
Hall, of Electric Supplies Distribut- 
ing Co., treasurer. J. Clark Chamber- 
lain continues as executive manager. 


Named as directors of the associa- 
tion for the coming year were: 
H. L. Benbough, Benbough’s Ltd.; 


(Concluded on Page 15, Column 2) 


Ft. Wayne Dealer Group 
Elects Fred Harber 


FORT WAYNE, Ind.—Fred Harber 
was elected president of the Fort 
Wayne Electrical Appliance Dealers’ 
Association to succeed Ralph Wagner. 

Other elected officials include: 
A. E. Levy, vice president, succeeding 
William Barth; W. H. Thompson, 
secretary, succeeding Roy Bridges, 
and Joseph Stucky, treasurer, suc- 
ceeding George Hahn. Retiring offi- 
cers comprise the board of governors 
for the next year. New officers will 
meet to appoint committees preced- 
ing the next regular meeting Sept. 25. 
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July Household 
Sales 2nd Only 
To 1937 Record 


Manufacturers’ Sales 
To Distributors 
177,000 Units 


DETROIT — World shipments of 
household electric refrigerators pass- 
ed the million-and-a-half mark during 
July, when sales of 177,000 units to 
distributors and dealers brought the 
total for the first seven months of 
the year to 1,650,300 units, according 
to estimates by the NEws. 

July household refrigerator ship- 
ments were higher than those for 
that month in any year except 1937, 
when 206,500 units were sold to set 
an all-time record. This year’s total, 
however, is practically 77,000 above 
that for July last year, when world 
shipments amounted to 100,100 units. 


World shipments by 17 member- 
manufacturers of National Electrical 
Manufacturers’ Association totaled 
168,196 units during the month, to 
bring the total through July to 
1,578,198 units. This compares with 
shipments of 95,154 units in July of 
last year, and a total of 1,049,677 
for the seven-months period. 

Shipments to distributors and 
dealers in the United States alone 
amounted to 152,726 units this July, 
144,126 of this total being lacquer 
exterior models*a#id the remaining 
8,026 being all-porcelairi-units. Total 
sales by Nema firms to. S. dis- 
tributors and dealers amountéd”’to 
1,468,516 in the year’s first seven 
months. Canadian shipments were 
38,011 units, and other foreign ship- 
ments, 71,671 units. 

New York, with 21,950 units, 
accounted for more than 14% of 
United*States heaera™™ during the 
month. Other ;feaders were Penn- 
sylvania,} with*;13,054 units, and 
Illinois ‘with 12,932. Michigag, with 
9,042. units, was fourth, *leailing 
‘California and ?Ohio by a ‘slight 
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2 GINGINN A L..Sales of electric 


refrigerators during "tHe first seven 
months of this year are 16%% 
higher than for the same period of 
1938, figures reported to Cincinnati 
Electrical Association by distribu- 
tors reveal. 

Gains have been most notable in 
the last three months, sales through 
April having been about the same 
as last year. 


Kelvinator To Equip 
Apartment Project 


DETROIT—A large order’ for 
electric refrigerators has just been 
placed with Kelvinator by the Fred 
F. French Co. of New York, owners 
of the Tudor City apartment and 
hotel development in Manhattan and 
numerous other large developments, 
it was announced ky John J. Massimi, 
director of Kelvinator apartment 
house sales. 

The new refrigerators, the ma- 
jority of which are 4-cu. ft. models, 
will be installed in the 91 buildings 
of the French company’s Interlachen 
Gardens apartment project in the 
Town of Eastchester, Westchester 
county. ea 


July Refrigerator Tax 
Collections Double ‘38 


WASHINGTON, D. C.—Excise tax 
collections from manufacturers of 
mechanical refrigerators in July 
came to $1,540,247.31, compared with 
$644,718.69 in the same month, 1938. 
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| Specialty Gelling Qeas 


‘Proxy’ Sales Spotters Paid By Part 
They Play In Closing the Deal 


BIRMINGHAM, Ala.—‘‘Real—and 
by proxy.” That’s how sales come 
into the store of E. E. Forbes & Sons 
Piano Co., Frigidaire dealer here. 
Regular salesmen bring in the “real” 
sales, and these salesmen have pros- 
pect spotters, which they appoint as 
“proxies” to sell and to aid in sales. 

No_ hit-or-miss ‘“bird-dogs’” are 
these, but are considered as an im- 
portant part of the Forbes sales 
technique. They work right with 
the regular salesman or on their 
own. They have their regular terri- 
tories and reach prospects that could 
not be uncovered by the full-time 
salesmen. They work on an estab- 
lished commission, depending on the 
part they have in the final sale. 

If they turn in the prospect, and 
then go with the salesman from the 
store to aid in the final sale, they 
receive half of the commission on 
the appliance sold. However, if they 
turn over the prospect, and the sales- 
man closes the deal unaided, they are 
entitled to 2% of the commission. 

Proxy salesmen appointed are 
selected from those ‘who can do the 
most good.” For instance, a woman 
who plays bridge a great deal, or 
who has many friends among club- 


women, is a natural to uncover pros- 
pects who are easy to land. A man 
who has a wide acquaintanceship in 
fraternal circles, or one who can get 
an “in” to industrial plants will be 
counted on as a good producer. 


‘Kitchen’ Room Makes 
For ‘Restful’ Sales 


ALLIANCE, Neb. — Restful—and 
resultful—selling idea for Wildt 
Electric Co. here is a “kitchen” room 
12 x 15 feet with an attractive 
linoleum floor and appropriate walls 
and window drapes, in which is dis- 
played refrigerators, washers, ironers, 
and other appliances. 

Lamps and radios are displayed 
and sold in a second room, with 
living room decorative effects. 

Refrigerators and ranges are given 
large display in the store’s main 
sales room. Used refrigerators are 
placed on rental for $3 a month, 
with the understanding that within 
any time up to six months the full 
rental price can be applied against 
a new model. 


Ads on Used Models 
Bring New Sales 


CHEYENNE, Wyo.—Classified ad- 
vertisements on used equipment pro- 
vide Howard G. Woodley, operating a 
Westinghouse dealership here, with 
his very best prospects for new re- 
frigerators and appliances. 

Mr. Woodley spends between $50 
and $75 a month on advertising of 
this type. Often, he says, he gets 
between 12 and 15 inquiries from a 
single $1.50 classified. Results with 
display advertising, he declares, are 
nowhere near as comparable. 

The want-ads offer bargains—in 
trade-ins, repossessions, close-outs— 
carefully apportioned among _ the 
various appliances the store handles. 
But when inquirers come in, they’re 
handled as new-merchandise pros- 
pects. Answering the ad is the com- 
pany’s assurance that they’re really 
in need of the equipment. And 
although they may be seeking a 
bargain, they can be “sold up.” 

Advertisements early in the week 
are most productive, Mr. Woodley 
says. Often he’ll run a half dozen 
five to seven-line messages in one 
issue. He could compress the mes- 
sages more, but finds it pays to give 
emphasis to his store’s name and 
address. 

Each ad covers a single item, and 
doesn’t go into detail. It isn’t neces- 
sary, Mr. Woodley believes. Bar- 
gain-hunters—the type of people who 
predominantly comb the classified 
columns—are given all the informa- 
tion they need. 
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‘A THE convention last year, Buck 
Stevens gave me a tip that’s 
meant good money to me. ‘Hank’, he 
said, ‘if you’re not already using it, 
here’s a tip that will help you make your 
whole territory sit up and take notice. 


“ “Every time you talk to a refriger- 
ator prospect, make mighty sure she 
knows it’s finished with DULUX. Show 
her the DULUX Seal right away. She’s 
bound to ask about the finish anyway 
—and if she knows immediately the 
box she’s looking at has the finish she 
wants, the rest of the sale’s easier. 


“*You know yourself that most of 
the refrigerators are finished with 
DULUX because it’s the finish with the 
qualities women want. Brilliantly white. 
It stays white. Easy to clean. Resistant 
to chipping and cracking. No wonder 
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DULUX is popular. And the fact that 
it’s made by Du Pont is a help, too. 


“*You try this,’ he wound up. ‘And 
if you don’t thank me for it when I 
see you here next year, I’ll buy you 
a new hat.’ 

“Well, I tried it. Early in every sales 
talk I pointed out the DULUX Seal, 
explained about how much more serv- 
ice they could expect from this better 
finish. And believe it or not, I’m well 
on my way to a 32% increase for the 
year. 

“The convention’s next month, and 
I’m taking Buck a new hat. I really 
should give him a whole suit of clothes!” 

Use the famous blue-and-silver 
DULUX Seal. It pays. E. I. du Pont 
de Nemours & Co., Inc., Finishes Div., 
Wilmington, Delaware. 
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he Wom 


try” exhibits at the New York Worid’s Fair 
and the Golden Gate International Exposition 


and her prince prepare to live 
drudgery by the G-E elves. 


Puppets Dramatize “Mrs. Cinderella’ Story 


The inside story of what happened to nurseryland’s most famous married 
couple after the honeymoon was over has been dramatized by G-E in its 
“Mrs. Cinderella Marionette Show,” now on the road. Above, Cinderella 


happily ever after, guarded from 


Below, puppeteers at work backstage. 


Refrigerator Newsreels Gain Favor 


On 50-50 Basis as 


COLORADO SPRINGS, Colo.—All- 
talking, short-length “refrigerator 
newsreels” are being used for sales 
promotion this year by four major 
manufacturers of electric refrigera- 
tors, manufacturers paying produc- 
tion costs and offering dealers cost 
participation grants for the use of 
the films. 

Four participating companies are: 
Frigidaire, Hotpoint, Kelvinator, and 
General Electric. The manufacturers 
and their dealers share theater screen 
display and film’ servicing costs 
equally. Electrolux dealers are being 
offered the use of gas and kerosene 
specific films without manufacturer 
sponsorship. 


‘COLD-WALL’ FILMS 


The largest producer and distribu- 
tor of short-length commercials offers 
nearly 8,000 screens to its clients, 
and numbers some 10,000 active 
clients in 51 different business lines, 
81% of whom are renewal sub- 
scribers from 1938 film use. 

Many Frigidaire dealers are co- 
operating with the parent company 
and its distributors in the display of 
a series of 13 full natural color 
Frigidaire news-reels. Eight of the 
films feature the new “Cold Wall” 
refrigerator, and five spotlight the 
Frigidaire range. 

General Electric has produced 16 
G-E news-reels in traditional black 
and white, with 13 featuring the re- 
frigerator, two the G-E range, and 
one the G-E hot water heater. 

Kelvinator has produced seven 
refrigerator news-reels. 


HOTPOINT IS DIFFERENT 


The trio above offers the films, 
through their producer and distribu- 
tor, to cooperating dealers on a 
50-50% cost participative basis. 

Hotpoint news-reels are different. 
The film company had a regular 26- 
film “library” service (where-in the 
value of electric refrigeration is 
dramatized without specific reference 
to a trade-marked product). Hotpoint 
then arranged for the production of 
Hotpoint trade-mark “inserts” for 
use in each film release, and offered 
50-50 cost participation grants to 
approved dealers using the service. 


Whether or not a specific ad-playlet 
(featuring a trade-marked product 
throughout its length) is used, the 
dealer also gains screen mention. 
This is done through the use of 
individual “signature-trailer” films, 
carrying the individual cooperating 
dealer’s own store copy, which are 
attached to each film shipment. 


Thus, G-E’s film No. 1 may be dis- 


Talkie Shorts Offered To Dealers By Four Companies 


Sales Promotion Aid 


played one week in 10 theaters in 
Ohio, in Kansas, in California, in 
Texas, or any of the other states, and 
copies of its other films in the series 
may be appearing elsewhere. But 
the shipment sent to the theater or 
theaters selected by a certain dealer 
will close with that dealer’s own 
signature-trailer. This individualizes 
each display. 


ON ONE-WEEK ‘RUN’ 


The manufacturers approve the 
scenarios, deliver “props” to the film 
company’s studios, and members of 
their advertising departments give 
final approval to the films. The 
manufacturer gains lists of dealers 
approved for participation through its 
distributors and through announce- 
ments in dealer bulletins. Film com- 
pany representatives present the pro- 
gram to approved dealers and sign 
them up for showings. 

The films are sent by the film dis- 
tributing company direct to the 
theater chosen by the dealer for his 
showings. They then are included 
upon each entertainment program, 
each day for a one week period. 
Another film then is ready at the 
theater for the following week, oF 
for the next week specified by the 
dealer. 

The film company makes a “flat” 
film servicing and display charge, in 
turn paying the theater a pre 
determined amount for each week of 
display per film. Charges to the sub- 
scriber are dependent upon total 
average per weekly attendance at 
the selected theater, with the film 
company’s payment to the theater 
for use of its screen and screening 
services most usually dependent upon 
the same basis. Average total cost 
—production and servicing—to the 
subscriber approximates one-third 
cent per theater-goer contacted. 


ONE AT A TIME 


An outstanding feature of theater 
screen advertising is its non-com- 
petitive nature. For example: if the 
local Hotpoint dealer has subscribed 
for the use of the Palace theater 1" 
his home town, no other electric re 
frigerator can use that same scree? 
during the weeks specified in that 
dealer’s subscription. 

Minimum payments to actors, 
selected by the film producing com 
panies, included in production quoté 
tions, are $1 per hour. Directors, 
writers, cameramen, _ electricia” 
prop men, decorators, etc., all ar 
included in studio personnel and 
lumped together in production “ove™ 


head” estimates and charges. 
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| Commercial Re rigeration 
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Storage Facilities Are 
First Need For Local 
Frozen Foods Program 


CHARLESTON, W. Va.— New 
market for refrigeration equipment 
is typified by a development here, in 
which it was found that before the 
retailing of quick-frozen foods could 
pe undertaken, it was necessary that 
suitable distributor storage facilities 
pe available. In the particular in- 
stance, additions were merely made 
to an existing system, but the setup 
generally offers possibilities for new 
equipment. 

To serve the Charleston, W. Va. 
area freezer rooms for the storage 
of quick-frozen foods were installed 
as an adjunct to the Diamond Ice & 
Coal Co. The storage space will 
hold 18 carloads of frozen foods and 
is divided into three rooms each 62 
feet long, 23 feet wide, and 12 feet 
high. 

—_— pipe coils are used in the 
freezer rooms and are supported by 
steel framework entirely within the 
rooms with the result that there are 
no hangers, bolts, or other metal 
except the refrigerant lines extending 
through the envelope of insulation, 
which construction is said to aid 
economical refrigeration of the rooms, 
and to eliminate possible points of 
weakness in the insulation caused by 
a conductor passing through the 
corkboard. 

Insulation for the rooms consists 
of Armstrong’s corkboard 6 inches 
thick on floor and walls, and 8 inches 
thick on the ceiling. The ceiling and 
outside walls have Armstrong’s 
asphalt plastic emulsion finish with 
two coats of Armstrong’s white cold 
storage paint. Solid cork partitions 
between rooms have Portland cement 
plaster on both sides. 

Included in the work of remodeling 
to provide the frozen foods storage 
facilities was the insulation of an 
ammonia accumulator in the con- 
cern’s engine room. Six-inch cork 
lagging and discs insulate the ac- 
cumulator. 


Harold Schaefer Opens 
Chicago Showroom 


CHICAGO—Opening of combined 
offices, showroom, and warehouse at 
2800 South Parkway Ave. has been 
announced by Harold L. Schaefer, 
Inc., manufacturer of a complete line 
of frosted food cabinets and other 
types of refrigerated storage and 
display cases. 

The complete Schaefer line is dis- 
Played in the new showroom, and 
the warehouse houses a stock of 
standard merchandise available for 
immediate delivery in the Chicago 
area as well as a “parts department” 
designed to meet all service con- 
tingencies. 

The company’s new location is 
Within easy reach of the loop and 
has adequate parking facilities. 


Delavan To Represent 
Virginia Smelting 


DES MOINES, Iowa— Delavan 
Engineering Co., manufacturers’ rep- 
resentative, has been appointed 
xclusive representative for Virginia 
Smelting Co. in Iowa, Nebraska, 
Minnesota, and North and South 
Dakota. Warehouse stocks of refrig- 
erants will be maintained here for 
Prompt service. 

Other companies in the refrigera- 
tion trade represented by Delavan 
include Henry Valve Co. L. H. 
Gilmer Co., Maurey Mfg. Co., J. E. 
Lonergan Co., and others. 


‘Sterilamps’ Installed 
In Toledo Market 


TOLEDO — Westinghouse “Steri- 
Pp” equipment has been installed 
the meat storage vaults of the 
food market department of Tiedtke’s 
epartment store here. Rays from 
€se lamps have proved effective in 
killing air-borne bacteria. Workers 
in the vaults must wear protective 
Slasses and hats. 


Low-Pressure Machines 


Used In Mississippi 
Cold Storage Plant 


JACKSON, Miss.—The new $56,000 
cold storage plant to be operated by 
the Hinds County Junior College at 
Raymond near here was formally 
opened here recently. Its immediate 
operations will be to cure pork and 
store eggs. 

Refrigeration equipment in the 
white, concrete building was installed 
by the General Electric Supply Corp. 
of Jackson at a contract price of 
$6,963.50. Equipment includes two 
15-hp. General Electric ‘Freon-12” 
condensing units. 

The plant has an ante-room, one 
beef chill and one pork chill room, 
a smoked meat room, four meat 
storage rooms, and one egg storage 
room. 


Controls for the room units con- 
sist of thermostatic expansion 
valves, suction line pressure reducing 
valves, and magnetic-type solenoid 
liquid line control valves actuated 
by room thermostats. Walls of the 
plant are insulated with 4 inches of 
cork. Frosted refrigerant lines are 
covered with molded cork. 


Paszamant Builds Novel 
Showroom, Adds Men 


NEW BRUNSWICK, N. J.—A new 
showroom to display air-conditioning 
units under actual working condi- 
tions is being constructed at 109 
French St. here for Paszamant & 
Co., a local firm handling electrical 
appliances, air conditioning, and oil 
heating equipment. 

The company has recently been 
named distributor for Timken oil 
heating equipment in this area, and 
also represents Norge, Carrier, and 
Seeger Refrigerator Co. 


Besides expanding its showroom 
facilities, the firm will make addi- 
tions to its engineering and sales 
staffs. R. B. Van Order is engineer 
in charge of sales for air-conditioning 
equipment. He was for several years 
associated with General Electric Co. 
before joining the Paszamant staff. 


H. E. Fresh is the heating engineer 
for the firm, Ferd Van Duersen heads 
the oil heating maintenance depart- 
ment, Eugene Marias is in charge of 
the retail appliance department, and 
George Hersher manages the radio 
service department. 


The firm’s commercial refrigeration 
sales department is in charge of 
William Barnwell, previously asso- 
ciated with the Brunswick-Kroeschell 
for many years. Other staff mem- 
bers of the firm include Henry Drew, 
Eugene Bisler, Peter Van Druten, 
Jack McNair, Gabe Byorfy, and 
Frank Jager. 


‘Fear Psychology’ One 
Salesman’s Key To 
Selling Merchants 


By James McCallum 


GRAND RAPIDS, Mich. — Fear 
creates sales. People buy because 
they’re afraid of something. Capital- 
ize on this psychology of fear, and 
the problem of selling becomes much 
simpler. 

This is the business advice of L. 
R. Stander, who handles Hussmann- 
Ligonier commercial refrigeration 
equipment in this territory. And, 
practicing what he preaches, Mr. 


Stander has succeeded in boosting. 


his sales so far this year to a point 
double that for the same period last 
year, and has reached or exceeded 
his quota every single month. 

As an example of his “sales 
through fear” theory, Mr. Stander 
cites one of his own recent experi- 
ences. Says he: 

“I was working on a commercial 
refrigeration prospect who was a 
storekeeper in a little resort quite a 
distance away from here. His store 
was probably the dirtiest, sloppiest 
place of business I have ever seen. 
Worst of all, he lacked adequate 
refrigerated display facilities. 

“Time after time I made trips to 
this town, in the hopes of persuading 
this merchant that the refrigeration 
equipment I was trying to sell him 
would not only improve the appear- 
ance of his store and keep his 


perishable goods at safe tempera- 
tures, but also would be of inesti- 
mable value in increasing his volume 
of trade. 

“But the other stores in town 
were just as slovenly as his, so he 
had nothing to fear from his com- 
petitors. He figured he was getting 
his share of the business and would 
continue to do so, so why should be 
invest any money in this equipment 
I was trying to sell? 

“Things went along like this for 
months, until finally this fellow got 
wind one day of the possibilities of 
some real competition. It seems that 
a large market chain was dickering 
for an empty store building across 
the street. When my prospect heard 
of this, he immediately became 
alarmed. 


Here was a new problem. If this 
outfit opened up across the street 
with a brand new store and shiny, 
up-to-the-minute equipment, he real- 
ized very well what would happen 
to his business. He started to worry 
pienty, and began to think maybe 
be’d better do something about it 
after all. 

“And so, much to my surprise, he 
called me one day and asked me to 
come out to see him. When I 
arrived, I found him ready to talk 
business immediately. He wanted to 
know just what sort of equipment I 
thought he should have, and how 
much it would cost him. And when 
I gave him the information he 
wanted, and prepared a contract for 
the equipment involved, he put his 
name on the dotted line with hardly 
a moment’s hesitation.” 
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Every Brunner Unit is tested for Underwriters’ Laboratories Approval and Carries the U. L Seal 


@ BRUNNER precision plays a dual role in reducing the cost 
of commercial refrigeration ... First, there's the contribution 


of precision to performance. All vital parts throughout the 


Brunner construction are machined to exact fit —cylinders, 


pistons, bearings, valves. The practical results are markedly 


reduced friction and wear, minimum losses due to leakage, 


and greater all-round operating efficiency. And as an added 


economy, Brunner precision means perfect interchangeability 


of parts and thus reduced maintenance expense should re- 


+ 


placements ever be needed . .. In the manufacturing process, 


too, Brunner precision promotes economy —the economy of 


lower first cost. For precision requires simplification and com- 


pactness of design, and this demands more efficient manu- 


facture. A more favorable selling price is the natural result 


... 50 whatever your refrigerating or air conditioning prob- 


lem, save “B. T. U. dollars” through Brunner precision. Air 


and water cooled units from 4 H. P. to 15 H. P. Catalog on 


request. Brunner Manufacturing Company, Utica, N. Y., U.S.A. 
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Cir Conditioning 


# 
Theater Owners Get 


Free Advice on Air 
Cooling Systems 


MILWAUKEE—Advice on theater 
air conditioning for a postage stamp, 
a cigar, or a bottle of scotch, is 
offered by Gordon H. Simmons, local 
engineer, in his weekly column in 
Boxoffice, a magazine for theater 
owners. 


The magazine tells theater owners 
that “If you are confused regarding 
the application of air conditioning to 
your theater, write a letter to Gordon 
H. Simmons, Milwaukee, Wis., out- 
lining your conditions, seating capac- 
ity, room dimension, present equip- 
ment, etc. Give him the facts, 
ENCLOSE POSTAGE for reply and 
he’ll be glad to analyze your layout 
and give you unbiased recommenda- 
tions on your requirements.” 


Each week, Mr. Simmons presents 
an article on some phase of theater 
air conditioning, and also conducts a 
“question and answer” corner, where 
individual problems are selected from 
this “mail-order” engineering depart- 
ment for discussion. 

In a recent issue of Boxoffice, Mr. 
Simmons discusses the desirability of 
having complete blueprints and en- 
gineering data before proceeding 
with any air-conditioning installation. 


“How many times have I said you 
cannot buy air conditioning in a dime 


store? Nor at Tiffany’s, either,’’ Mr. 
Simmons writes. ‘Since we all know 
that air conditioning, as such, does 
not rest on the shelf of any hardware 
store nor in any one piece of appa- 
ratus, but does reside in a blueprint 
incorporating proper engineering de- 
sign, why do you buy your gadgets 
first, and then appeal to me to make 
them work, when I had nothing to do 
with their selection?” 


“One of the biggies in the air- 
conditioning business blew his top 
the other day in a castigating article 
to be read by the trade. In it he 
made the following statements: ‘The 
Engineering Is Wrong. The Prices 
Are Wrong. The Merchandising is 
Wrong.’ So, I suppose everything 
else is all right.” (The article referred 
to was by E. A. Terhune, and ap- 
peared in the March 1 issue of 
AIR CONDITIONING & REFRIGERATION 
NEWS.) 


“T have always viewed the air- 
conditioning industry in a more 
charitable light,” Mr. Simmons con- 
tinues, “feeling that it was in about 
the same stage that the automobile 
industry was when Henry brought 
out the Model T. 

‘When you bought that first Model 
T Ford, you at least knew that you 
had bought transportation. But my 
records show that after you have 
bought an assortment of air-condi- 
tioning gadgets, you soon have a 
lurking suspicion that you didn’t buy 
air conditioning at all. 

“What Is Air Conditioning ? 

“Air conditioning is a ‘thing.’ 
Something alive. Like the flame of 
the spirit in a man or the essence in 


PEERLESS 


PEERLESS oF AMERICA, Inc. 


General Offices—5I5 W. 35th St., Chicago, Illinois 
Midwest Factory—515 W. 35th St., Chicago, Illinois 
New York Factory—43-20 34th St., Long Island City 
Pacific Coast Factory—3000 S. Main, 
Southwest Factory — 2218 N. Harwood St., 
Export Division—P. O. Box 636, Detroit, Mich., U.S.A. 


yn Coole” 


(UPSIDE DOWN COOLING) 


COLD AIR cascades from the BOTTOM of 
the PEERLESS GUN COOLER 

WARM AIR is drawn off the top of the 
fixture 

COOLED AIR ascends VERTICALLY through 
the Products Stored 

Uniform temperatures ALL OVER the 
Fixture 

HIGH HUMIDITY—NO FOOD Shrinkage 

And its PACKAGED Refrigeration... 

made for every type of fixture... sone? 

and easy to install . . . Capacities 120 

to 12000 B.T.U. per hour. 


TRY THIS NEW METHOD ON YOUR NEXT JOB! 


Los Angeles 
Dallas 


the seed of a flower. It requires the 
products of earth, air, fire, and 
water to be brought to life under the 
roof of your theater, and while the 
principles of it are set forth in many 
library books, it takes a magician, 
an alchemist, an expert, an engineer 
to work the right kind of magic. 

“When a grateful furrier hauls off 
and presents my wife with a set of 
silver fox furs worth several hundred 
dollars in hard coin as a token of ap- 
preciation for what was done in his 
fur storage vault, he’s not fooling 
either. It must be that he got 
sump’n he didn’t expect. 

“Now what that sump’n is, you can 
ascertain by asking for a plan and 
then following it. The ‘thing’ I have 
mentioned as being alive is in the 
blueprint; not in the apparatus. 

“In every village and hamlet today 
you see a sign on somebody’s speedy 
truck reading about like this: 

“JOE KERPLUNKUS 
Plumbing, Heating, 
Sheet Metal Work, 

Air Conditioning 

“To make the sign complete, 
‘sewing and embroidery’ should be 
added. If this man is successful, he 
will be able to embroider with fine 
talk his ignorance about air condi- 
tioning, and, after he sells you, get 
regular jobs out of you for plumbing 
and repairs to make it work. 

“Years ago I used to be somewhat 
of a Joe Kerplunkus too. I remember 
well one time I installed a job that 
didn’t work so well, and the customer 
said, ‘Send up another shoemaker.’ 

“Well, now I have ‘shoemakers’ 
who prepare those plans for you, and 
I pay them $2 an hour. Every one of 
them is a registered engineer and we 
do this work for amusement and 
relaxation as well as with the feeling 
we are helping somebody. Every time 
a contribution is enclosed, we take it 
to the corner saloon and buy beers. 
But the fellow who merely sends a 
postage stamp gets the same service, 
as many of you can testify. 

“The plans we make can be in- 
spected by the biggest bug in the air- 
conditioning business, and I defy him 
to follow up the assertion, and make 
it stick, that ‘The Engineering is 
Wrong.’”’ 


Simonds Factory Open 
After Long Delay 


FITCHBURG, Mass.—Believed to 
be the first windowless factory, the 
new Simonds Saw & Steel Co. factory 
is in full operation here, after sev- 
eral years of delay. 

All products of the company are 
produced in a single five-acre air- 
conditioned room. Conditioning units 
located at the four corners of the 
building utilize well water for cool- 
ing, and circulate 400,000 c.f.m. 

Dead air space is provided between 
outer and inner walls, the inner 
walls being constructed of an acoustic 
type cinder block. 

Conditioned air is introduced under 
the floor, for the purpose of cooling 
workmen at the machines. Warm 
air is drawn off through 42 roof 
ventilators. 


Installation of Two Curtis Store and Office Coolers in the 
Sonice Buffet, New York City. 


— \% to 30 H.P. 


‘ao ei-wei-s Curtis Refrigerating 
Machine Company 


Division of Curtis Manufacturing Co. 


1912 Kienlen Avenue, St. Louis, Mo. 
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Cooled Units 
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lute confidence. 


The Completeness of the 
CURTIS Line Assures the 


Correct Equipment for 
Every Air Conditi 


Refrigeration 


oning 
Need 


HETHER you buy, sell, install or specify air conditioning or 

refrigeration equipment, there’s a Curtis. unit that fulfills every 
requirement. Curtis covers a wide range of markets—makes possi- 
ble greater sales. And you can specify Curtis products with abso- 


The Curtis Store and Office Cooler fulfills the air conditioning 
demands of all classes of retail establishments. It’s a complete, 
factory designed, packaged air conditioning unit. It mechanically 
cools, dehumidifies, circulates and filters the air — is quickly and 
easily installed with only water and electrical connections needed 
— adaptable for heating, too. It is offered in 3 and 5 ton sizes. 

The Curtis Line of Condensing Units includes sizes from 1 ‘6 H.P. 


to 30 tons air and water cooled — also unit coolers, coils, evapo- 


an exceptionally long life. 


rative condensers, etc. Every Curtis product is precision engineered 
to deliver economical, efficient, .care-free performance throughout 


Tiny Patients Get Relief 


Quirk holding Patsy Jones, 


Richard C. Reading, mayor of Detroit, Sanford D. Adler, Nurse Irma 
and Milton Adler 


inspect the Curtis 


self-contained air-conditioning unit presented to the Children’s Ward of 
Receiving Hospital by the Adler brothers, owners of Conditionaire, Inc. 


Self-Contained U 


it With Ductwork 


Conditions Six Hospital Wards 


DETROIT—Potential scope of self- 
contained store cooling units when 
used with outside air connections and 
ductwork is illustrated in the applica- 
tion of a Curtis 500 SOC 5-ton unit to 
the children’s ward of Receiving 
Hospital. The equipment was _ in- 
stalled by Conditionaire, Inc. as an 
outright gift of Sanford D. and 


| Milton C. Adler, owners of the com- 


pany. 

The single Curtis unit, installed in 
a hallway, serves a main ward, con- 
taining about twenty beds, and five 
small nurseries, each having four to 
five beds. A fresh air connection to 
the unit permits the use of 100% out- 
side air, and a duct system is used to 
carry the conditioned air to the six 
rooms served. All return air is taken 
at the unit, from the nallway. 

Outlet grilles are mounted in fiber 
board panels, which replaced the 
glass in the transoms of each room. 
Ductwork is painted cream to match 


surrounding walls. The conditioner 
is equipped with a ‘“Homozone”’ unit 
for odor control. 


According to B. H. Lewis, engineer 
for Conditionaire, Inc., who super- 
vised the installation, principal prob- 
lem was to design the system so that 
partially dressed children would be 
comfortable. 


“Because the little patients are 
normally lightly ciothed, we had to 
keep our temperature differential 
down to about 12° F.,” Mr. Lewis 
said. “We found a somewhat higher 
latent heat load than was_ first 
expected, due to the presence of 
cooking, serving food, and washing 
the children.” 


The system was recently accepted 
for the city by Dr. Fred H. Cole, 
president of the public welfare com- 
mittee, and Mayor Richard Reading, 
at a party given for small occupants 
of the hospital wards. 


Cyril Leech Named To 
Head Frick Branch 


PHILADELPHIA—Cyril Leech has 
been named manager of Frick Co.’s 
branch office here. He has been in 
refrigerating engineering work since 
1922, for 10 years with Mack 
Machine Co., Frick distributor here, 
and the two years following with 
H. H. Ward Co., Chester, Pa. sheet 
metal manufacturing firm. In 1935 
he returned to Philadelphia. 


New Plant Opened By 
Reed Unit Fans, Inc. 


NEW ORLEANS—Reed Unit Fans, 
Inc., manufacturer of fans and 4ail- 
conditioning systems, has leased 4 
plant at 501-03 North St. Patrick 
street to meet expanding business. 
Headed by Lyman C. Reed and 
Gardner Reed, the firm plans com- 
plete renovation and installation of 
new machinery at its new location, 
which covers 30,000 sq. ft. 


When you do business with an Ansul Jobber you 
do business with a man who wants to serve you 
as a friend. He prizes your satisfaction and your 
good will too highly to regard you only as an 
account number. That’s why he’s an Ansul Jobber. 


ea 
. 


ANSUL CHEMICAL COMPANY 


CA-9-9 


SULPHUR DIOXIDE 
METHYL CHLORIDE — 
~ANSUL ICE-X 


MARINETTE, WISCONSIN 
THE JOBBER WHO WORKS FOR ANSUL WORKS 
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K.C. Utility Quits 
Merchandising of 
Small Appliances 


KANSAS CITY, Mo.—Kansas City 

power & Light Co. has dropped out 
of the radio sales field, and is also 
reparing to discontinue the mer- 
chandising of several other appli- 
ances, including laundry equipment, 
sewing machines, sweepers, electric 
mixers, and similar products. 

Wide public acceptance of the ap- 
pliances concerned was given by F. S. 
stephens, home sales director, as the 
utility’s reason for quitting active 
sales of them. 

“a good deal of our effort on this 
merchandise in the past has been a 
matter of assisting the dealer,” Mr. 
Stephens said. ‘He can handle the 
items, now that the time for pioneer- 
ing them has past. When the dealer 
can get the business, there’s no 
reason for us in the field.” 

The utility will continue to handle 
irons, since it feels that quality units 
in this field still require promotion; 
it continues also with the sale of 
toasters, refrigeration, ranges, and 
stokers. It has dropped decorative 
lamps, but will continue to promote 
LE.S. lamps. 

Radio service department of the 
company has been all but dis- 
continued, but the utility does have a 
campaign to sell radio tubes, to 
insure maximum use of the sets, and 
offers a free home radio check-up. 


G-E To Enforce Minimum 
Prices On Clocks 


NEW YORK CITY—Enforcement 
of minimum prices established under 
Feld-Crawford fair trade contracts 
was the subject of a recent meeting 
of all General Electric clock distribu- 
tors in this area, called by Earle 
Poorman, district appliance sales 
manager. 

Plan to enforce fair trade contracts 
with respect to clocks was presented 
to distributors by J. P. Rainbault, 
manager of clock sales section, and 
Ray H. Luebbe and Merrill Brown of 
the law department. Maintenance of 
established minimum prices will be 
pushed under the plan, all reported 
price cutters will be investigated, and 
action taken where actual violations 
are found. 


Servel Appoints New 
Dealers, Distributors 
For Commercial Line 


EVANSVILLE, Ind. — Announce- 
ment of the appointment of a number 
of new distributors and dealers for 
its line of commercial refrigeration 
systems has recently been made by 
the electric refrigeration and air- 
conditioning division of Servel, Inc. 
The company’s new dealers are: 

Kim Electric Co., Pittsburgh; 
Patton Bros., Johnstown, Pa.; Park- 
ersburg-Norge Co., Parkersburg, W. 
Va.; MacDonald’s, Inc., Clarksburg, 
W. Va.; H. T. Casto, Washington, 
Pa.; A. H. May & Co.; Dothan, Ala.; 
Burke Radio & Refrigeration Co., 
Pottsville, Pa.; The Farwell Co., 
Dallas, Tex.: Joseph E. Hornberger, 
Reading, Pa.; Jackson-Davies Co., 

S Angeles; Joseph Pasch Co., 
Easton, Pa.; C. M. Williams & Co., 
Amarillo, Tex.; Kincaid Scale & 
Fixture Co., Huntington, W. Va. 


L. H. Ross Succeeds Uncle 
As Store President 


MANCHESTER, N. H.—Lewis H. 
ss has assumed the presidency of 


P- M. Chase Co., local furniture and 
Ppliance dealership, following the | 


retirement of his uncle, Edward M. 


Se, who founded the firm in 1892. 
a. Ross has served as vice 
the — of the store since joining 

, 28 organization in 1925. 
wie he had been connected 

& large New York chain store. 


Schimpf New Head 
Of Queens Assoc. 


NEW YORK CITY — Clarence 
Schimpf is the new president of the 
Electrical Appliance Merchant’s As- 
sociation of Queens, succeeding 
Samuel Stein of B. Gertz, Inc. in that 
post. 

Herman Schwartz was elected first 
vice president of the association, and 
Jack Perrin second vice president. 
Charles Ruhl is the new treasurer, 
Jean Tete recording secretary, and 
Felix Jamrosi corresponding secre- 
tary. James Liebman continues as 
business manager and editor of the 
organization’s “Quema News.” 

Wallace Palmer was named chair- 
man of the board, and Paul Jappe, 
former chairman, becomes an ad- 
visory board member. 


Auto-Lec Stores Increase 
Appliance Sales, Expand 


NEW ORLEANS—Increased appli- 
ance sales this year have necessitated 
renovations in several of the scores 
of stores operated here by Auto-Lec 
Stores, Inc., Crosley dealership. Space 
has been doubled in the units at 
Dryades and Felicity Sts., and St. 
Bernard and St. Claude Aves. 


Nebraska Dealers Stage 
Carnival For Sales 


OMAHA, Neb.—A _ dealers’ co- 
operative sales carnival, sponsored 
by Nebraska Power Co., was to be 
held Sept. 6 at the Hotel Rome. The 
show will take on a fiesta air as 
dealers, jobbers, and electrical con- 
tractors gather to hear the fall 
program outlined by the _ utility’s 
sales promotion department. 

Feature of the affair will be a 
dinner at which the cooperating 
appliance men will be guests of the 
utility. 


Supplies Firm Increases 


Business & Plant Space; 
Staff Grows From 2 To 50 


NEW YORK CITY — Baitinger 
Electric Co., electrical supplies job- 
ber, has established new quarters in 
an entire building running from 
block to block, with offices at 57 
Barclay St. and shipping and receiv- 
ing departments at 60 Park Place. 


Started in 1923 with H. J. Bait- 
inger and Mrs. Baitinger as the only 
employes, the company has grown 
to where it now employs 50 persons 
and does an annual business of more 
than a million dollars, Mr. Bait- 
inger says. Original location of the 
company was at 100 Chambers St., 
but expanding business necessitated 
moving the offices to 95 Chambers St. 
and later taking additional space at 
85 Warren St. 


MKB Speaker Addresses W. Va. Group 


q 
* 
‘ 


Dr. George W. Allison of Modern Kitchen Bureau was guest speaker at 
a dinner given by Applachian Electric Power Co. to 150 appliance 
dealers, dealer salesmen, contractors, and home economists of Bluefield, 


Princeton, Tazewell, Narrows, and Pearisburgh, W. Va. 


Left to right, 


above are: J. P. Gillis, Mrs. Irene Perry, Dr. Allison, Herbert Markle, 


and Herman Kirchner. 


The dinner was one of three arranged by 


the utility at which Dr. Allison spoke. 


Calif. Looks Like Good Place To Start Business 


SAN PEDRO, Calif. — The San 
Pedro’ Refrigeration Distributors, 
with headquarters at 2020 S. Pacific 
Ave., has been organized under the 


J. Frazier, and Robert F. Heron. 


LOS ANGELES—George H. Ander- 
son is ‘proprietor of the newly 
organized Southern Utilities with 
headquarters at 1225 Venice Blvd. 


hold appliances. 


direction of Charles P. Jones, Arthur | This concern deals in general house- 


during peak sales periods. 
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BUFFALO, N. Y. 


BEERADO 


CUTS HANDLING! 


REVOLVING SHELVES CUT HANDLING 
TIME. The 7 shelves are each mounted on 
roller bearings. Put warm bottles in at the 
front of the shelf. Turn the shelf. Take cold 
bottles from the front. Think what this means 


UNIQUE DISPLAY. One retailer told us 
“They bring the kids to see it. It's the talk of 
the whole county.” Shaped like a steinie bot- 
tle. Door outlined with Neon. Every label on 
every shelf can be read trom the farthest 
corner of the store. “Point-of-sale reminder 
advertising” was coined for the Beerador. 


ONLY 37 INCHES OF FLOOR SPACE. 
The Beerador fits in the corner, between 
shelves, or as an island display. Takes less 
than half as much floor space as any table 


ae — 


GENERAL @ ELECTRIC 
SCOTCH GIANT COMPRESSOR 


A sturdy G-E Scotch Giant Compressor— Model CM323-A. Twin 
cylinders. 44 H.P. Motor. Mounted beneath top of Beerador. Blower 
coil maintains uniform temperature, to within 2°, throughout cabinet. 


| Equipped with 
b 
b 


TO DISTRIBUTORS 
uy WISHING OTHER COMPRESSORS 


If you have the exclusive Beerador franchise, but are not affili- 
ated with the G-E organization, you may have your Beeradors 
‘equipped with any other compressor of adequate capacity. 


Write today for detaiis 
of Exclusive Franchise 


JEWETT REFRIGERATOR CO. 
Established 1849 


EAD what this new, unique refrigerator does for the beverage dealer. 
Read what the Beerador does for the man who sells it to him. Then think 
of the locations in your area where the Beerador fits like a rubber glove. 
Do this and you'll want to know more about the refrigerator that is revolu- 
tionizing beverage sales. Write us today. We'll give you the complete story. 


cash saving. 
Page, Commercial Mgr. of Arthu 


order for three more Beeradors 


even dozen in last thirty days... want more 


territory...it is criminal the amou 


Note: (They got more territory!) 


“ . . 
Beer sales in self-service store 


service store used 


CUTS FLOOR SPACE! 


top cooler of equal capacity. Another real 
BEERADOR DISTRIBUTORS SAY: F. E. 


Co., G-E Distributor, Erie, Pa. “Enclosed is 


we're passing up for this reason”. 


W. F. Dooling, Commercial Manager, Gould- 
Farmer Co., G-E Distributor, Syracuse, N. Y. 


ador installed, twice those in one store and 
three times greater than in another self- 


REVOLUTIONIZES 
BEVERAGE SALES 


BUILDS SALES! 
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| Commercial Re rigeration 


Farm Apple Storages --a Market For Units 


Some Facts About a Growing Application 
That Commercial Dealers Can Find Helpful 


DURHAM, N. H. — Conditions 
needed for the proper farm storage 
of apples and the possibilities of con- 
structing refrigerated storages on 
farms was outlined by C. L. Gunness 
of Massachusetts State College at a 
fruit growers’ meeting held during 
Farm and Home Week here. 

“Early apples which are grown in 
limited quantities are usually sold 
soon after they are picked, but a 
considerable percentage of early fall 
apples such as McIntosh must be 
held in storage to meet the demands 
of the trade,” Mr. Gunness explained. 
“Later varieties such as Baldwins 
must be held for longer periods 
before they reach the consumer. 


“There are two possible means of 
meeting this storage problem. One 
is for the farmer to sell his fruit as 
it is harvested, the buyer assuming 
the responsibility for storage. In 
this case the fruit is usually held in 
central storages in cities. 


WHY FARMERS STORE 


“The second procedure is for the 
farmer to hold the apples in storage 
until there is a better demand and 
hope the price may have advanced 
enough to at least pay the cost of 
storage. 

“In former years it was customary 
for growers to hold certain varieties 
in common storage on their own 
farms and place varieties needing 
refrigerated storage in commercial 
warehouses. In recent years many 
growers have provided themselves 
with refrigerated storages on their 
own farms. 

“At first this may seem an extrava- 
gant investment as the apples remain 
in storage for a relatively short 
time, but many feel the investment 
is worth while. The convenience of 
having the fruit stored near the 
orchard and having it convenient for 
grading and packing appeals to many 
successful growers. 

“Refrigerated storages,” Mr. Gun- 
ness explained, “differ from common 
sterages in the fact that they must 
be well insulated, one additional 
reason being to keep down the 
amount of power required to operate 
the refrigeration plant. It is cus- 
tomary to provide 3 inches of sheet 
cork on exposed walls, 4 inches on 
the roof, and 2 or 3 inches on the 
floor and underground walls. Where 


ground cork or other fill insulation 
is used, it is customary to double 
these thicknesses. 

“The values suggested are slightly 
less than is used in commercial stor- 
ages operating at 32° F., but it must 
be remembered that the apple storage 
is not put into operation until after 
the peak of summer temperature has 
been passed and the short operating 
season makes it necessary to keep 
the cost of the building at a 
minimum. 


CONSTRUCTION DETAILS 


“The building may be of concrete 
or other masonry construction, 
frame, or a combination of the two. 
Underground walls are usually con- 
crete, while the superstructure may 
be frame. Masonry walls are usually 
insulated with sheet cork, while 
frame walls and ceilings are com- 
monly insulated with fill insulation. 
Fill insulation must be _ protected 
against moisture by a good grade of 
waterproof paper. Concrete floors 
are insulated by placing sheet cork 
between a concrete base and a 2 or 
83-inch wearing surface. 

“Storage rooms should be not less 
than 8 feet high and preferably 10 
feet. Many growers are using rooms 
14 feet high with satisfaction. High 
rooms are frequently loaded from two 
levels, the building being placed on a 
side hill. Satisfactory storages have 
been obtained through the remodeling 
of other buildings, particularly dairy 
barns. 

“In some refrigerated storages the 
evaporator coils are hung on the 
side walls or from the ceiling. In 
others they are nested together 
within a sheet iron casing and a fan 
draws a heavy flow of air over the 
coil and discharges the cold air into 
the room. 


BLOWER UNITS 


“These blowers or diffusers are 
usually placed in the storage room. 
The warm air is drawn in at the 
bottom of the casing and the cooled 
air discharged at the top from where 
it is driven over the stack of apples, 
filters down between the apple boxes, 
and finally finds it way back to the 
bottom of the blower. 

“Apples are placed in a refrig- 
erated storage to delay the ripening 
process. When kept at 32° F. the 


ripening proceeds at a very low rate 
and apples can be kept for a maxi- 
mum length of time without break- 
down. 

“As the temperature is increased, 
ripening is accelerated and the hold- 
ing season is reduced. Consequently, 
apples which are to be held for a 
period should be held at 32° F., and 
it is desirable to place them in the 
storage as soon as practical after 
they are picked. 

“Many growers do not provide 
sufficient capacity to hold the rooms 
at 32° during loading. Even though 
storages are held at 40 to 45° F. 
during the harvesting period, the 
holding period will not be materially 
shortened provided the storage is 
held at 32° F. throughout the rest 
of the season. The cost of equip- 
ment to hold the rooms at 32° F. 
during loading is too high to warrant 
this investment. 

“In addition to holding apples at 
low temperature, they should also be 
kept at relatively high humidity to 
prevent shriveling. It is desirable 
to have a relative humidity of 85%. 


DEFROSTING PROBLEM 


“In order to keep up the capacity 
of the plant, it is necessary to defrost 
the coils. During the loading season 
it is usually necessary to defrost 
every day. This removes a large 
amount of moisture from the room 
and the relative humidity may drop 
below 80%. If this continues for a 
few days only, no tendency to shrivel 
will be noticed. If continued in- 
definitely, the apples will shrivel. 

“Frosting of the coils is kept at a 
minimum when coils of ample size 
are installed, so that cooling can be 
obtained with relatively high refrig- 
erant temperature. 

“In selecting refrigeration equip- 
ment, it is essential to obtain a 
machine of ample size, and yet an 
oversize means extra cost and a 
high overhead. Competitive bids are 
usually obtained for equipment of 
this type, and particular care should 
be taken to see that all bidders are 
bidding on equipment of equal 
capacity. 

“To enable the salesman to bid on 
the job, the grower should state the 
temperature to be carried at time of 
loading, the number of bushels to be 
picked each day, the size of the build- 
ing, and the amount of insulation. 


“New apple storages are built and 
equipped at from 75 cents to $1.00 
per bushel of capacity. The annual 
operating cost will range from 12 to 
20 cents per bushel. Amount of 
current used will range from 1 to 
1% kwh. per bushel.” 


Derheimer Takes G-R Line 


FORT WAYNE, Ind.—Derheimer 
Bros. has been appointed to represent 
General Refrigeration Corp., maker 
of G-R and Lipman equipment. 


BUSH REPLACEMENT CONDENSERS 


A WIDE VARIETY 


PRICES | 
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Sound engineering — the result of 33 
experience in the manufacture of Finned Tube 
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é Products — plus significant time and money- 


saving production methods, assure high quality 
and low price when you specify BUSH Replace- 
ment Condensers. BUSH Replacement Con- 
densers are used 
manufacturers of domestic and commercial 
compressors in the count 
with brass fins on 34" O.D. copper tube and 
the entire unit is hot solder dipped to give a 
protective coating and fine finish not obtain- 
able by any other method. 


by many of the largest 
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For complete specifications and prices write for your 
copy of the BUSH Replacement Condenser folder. 
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Sherer-Gillett Slashes 
‘Vegetaire’ Case Price 


MARSHALL, Mich.—Sherer-Gillett 
Co. has announced price reductions 
on its Vegetaire line of refrigerated 
display cases for fruits and vege- 
tables. Price reductions range from 
$47 to $69 on the various lengths. 

Revision of prices downward was 
made possible following a general 
restyling of the line and attendant 
cutting of manufacturing costs. Con- 
struction details have not been 
affected with exception of a change 
from perpendicular to _ horizontal 
lighting reflectors. 


Headquarters Office of 
Starr Co. Is Moved 


RICHMOND, Ind.—General offices 
of the Starr Co., jobber of refrig- 
eration supplies, has been moved to 
the company’s building at 1 Main St. 
New location will provide increased 
facilities for the jobbing of supplies, 
treasurer Clarence Gennett reports. 


Chicago Firm Changes Name 


CHICAGO — Temperature Mainte- 
nance Co. is the new name of the 
former Electric Construction Co., 
refrigeration and_ air-conditioning 
service and maintenance firm here. 
The change was effected so that the 
company’s name would more ac- 
curately describe its business activi- 
ties. Address and organization of 
the firm remain the same. 


Cooper Heads Stafford-York 


ROCHESTER, N. H.—aArthur G. 
Cooper has been appointed manager 
of Stafford-York Gas Co., Electrolux 
dealer here. For the past 12 years 
he had been employed in the office 
of the Exeter Gas & Light Co. 


Flexibility Claimed For 
New Fogel Baker Boxes 


PHILADELPHIA—A new dough 
retarding refrigerator and a com- 
plete line of refrigerated and non- 
refrigerated bakery display cases 
has been announced by Fogel Refrig- 
erator Co. 


Feature of the dough retarder is 
a dual control circulator system 
which slowly distributes the con- 
stantly moistened and revitalized air 
throughout the entire refrigerator. 


Three standard models of this unit 
are available—5, 7, and 9-ft. lengths. 
All have porcelain interiors and ex- 
teriors, heavy low-temperature in- 
sulation, chromium plated forged 
brass hardware, and interior lights. 
Ice-water coils and faucet for cold 
water mixing are available. 

All models offer a wide degree of 
flexibility, as they are available with 
varied door locations and _ interior 
arrangements providing both shelf 
space for bulk storage and sliding 
pans. 

The refrigerated display cases are 
being manufactured in two styles— 
high type (50 inches high, with glass 
top) and counter type (34 to 38 
inches high, with maple top). Mi- 
carta tops are available. 


——____ 


Refrigeration Creates 
Ideal Temperatures 
In City’s Swim Pool 


TARBORO, N. C.—Cooling 275,000 
gallons of water from 92° F. to 73° p 
twice daily for the purpose of main. 
taining ideal temperatures in , 
swimming pool here illustrates the 
widening scope of commercial refrig. 
eration. - 

The 240-foot by 120-foot poo) 
which has an average depth of 5 feet 
is kept at a refreshing temperature 
by one Frick 6 by 6 ammonia com. 
pressor which is connected to a cop. 
denser measuring 16 inches hy jg 
feet. 

Water for the pool is cooled by a 
cooler 24 inches in diameter by 4; 
feet long containing 32 tubes of 9. 
inch size. This single pass cooler is 
located in the filtration line feeding 
the pool. 

An interesting part of the system 
is the method of cooling the condens. 
ing water. A Buffalo pump, driver 
by a 3-hp. motor, forces water at the 
rate of 150 g.p.m. through the cop. 
denser and into a 3-inch line running 
underground to a drinking fountain, 
The line passes through the center of 
the fountain and branches into a pair 
of 3-inch pipes running across its 
width to a big ring of galvanizeg 
pipe, 28 feet in diameter. 

Located on the fountain at uniform 
intervals are 11 Marley spray nozzles, 
each of 144-inch pipe size and having 
an orifice diameter of % inch, 
Directly in the center of the fountain 
is a larger nozzle having a %-inch 
orifice. 


Each of the sprays on the outer 
circle handles about 15% gallons of 
water per minute, and that in the 
center about 28 gallons, the pressure 
being 7-lbs. gauge. A square sump 
1 foot deep in the center of the foun. 
tain collects the water, which returns 
to the pump through a 4-inch drain, 
A %-inch float valve near the sump 
provides make-up water. 

According to George H. Barnhart, 
Tarboro city clerk, -the municipal 
pool has proved a big drawing cari 
since the cooling system was in- 
stalled. Between 400 and 500 bathers 
use the pool daily. 


Seeger Adds Models 
To ‘24’ Case Series 


ST. PAUL—Seeger Refrigerator 
Co. has added two new models to its 
line of refrigerated display case 
equipment in the “24”  series—a 
single-duty model to match the reg: 
ular double-duty units, and a self- 
contained double-duty unit with 4 
two-foot compressor -housing exter- 
sion. 

The single-duty unit, known 4 
model 27, is the same in general 
construction as the model 24 double- 
duty units, being built in 8, 10, and 
12-foot lengths. Instead of a refrig- 
erated storage compartment, how: 
ever, this model has a dry-storag¢ 
space. It is all-porcelain, with tinned 
bar-type shelf. 


Self-contained model is of double 
duty type, but has a compress0 
housing extension, so that installation 
of this unit can be made by the 
distributor and the case shipped 0 
the dealer all ready for plug-in 
the merchant’s premises. 
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WOLVERINE TUBE COMPANY 


1413 CENTRAL AVENUE 


(WOLVERINE REFRIGERATION 
TUBING IS MADE CLEAN. 
SEALED CLEAN, SOLD CLEAN. 
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AT YOUR JOBBER’S. 


DETROIT, MICHIGAN 
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A Reporter 


Editors Note: The author of 
this article took his bride back 
to England, the land of their 
pirth, for a two months’ honey- 
moon this summer. A former 
News staff reporter, Mr. Jones 
wrote the following analysis of 
the refrigeration business in Eng- 
jand just before England declared 
war on- Germany. 


(Concluded from Page 1, Column 3) 
want to buy a household appliance 
that might be ruined along with the 
nouse in an air raid. 

The English people have for the 

year been fed on a diet of 
jir-raid warnings. In the news- 

rs, on the radio, on billboards, 
in government bulletins, in conversa- 
tion they have read and heard about 
the probability and danger of inva- 
sion from the air. 

And to make them feel all the 
more conscious of the imminence of 
danger, everybody has been fitted 
with a gas mask and almost every 
family either has its own backyard 
air raid shelter or has instructions 
to rush to the nearest pumuc air raid 
shelter in case of emergency. 


The situation was perhaps best 
explained to me by Bentley Jones, 
sales manager of the H. M. V. House- 
hold Appliance Division of The 
Gramophone Co., Ltd. 


UNPREPARED A YEAR AGO 


“For the first time in centuries,” 
said Mr. Jones, “England is really 
vulnerable to an invasion. The Eng- 
lish people have suddenly realized 
that their country can be attacked, 
swiftly and horribly, from the air. 
This realization has changed their 
mental attitude radically.” 


Mr. Jones went on to tell me about 
the crisis of last September. War 
was fully expected at that time, he 
declared, and England knew she was 
not prepared for war. The people 
were definitely apprehensive, Mr. 
Jones said, and every seat on every 
train scheduled out of London for 
the north and west was reserved. 


“As things turned out,” Mr. Jones 
continued, “there was no wholesale 
evacuation of the city, but the fact 
remains that everyone was ready to 
fy at a moment’s notice.” 


During June and July of this 
summer I have made a fairly com- 
prehensive tour of England, and I 
have seen a country prepared for the 
worst. 


THEY’RE READY NOW 


In London, in Dover, in Birming- 
ham, in Liverpool, in Manchester, in 
Leeds, I have seen active prepara- 
tions for defense from air attacks. 
Ihave been into homes of the middle 
class and have tried on gas masks 
and climbed down into air raid 
shelters, 


In public parks I have seen 
laborers digging up lovely stretches 
of grass to make dugouts for the 
accommodation of hundreds of people 
during air raids. In factories I have 
seen systematized zoning methods 
for quick evacuation of offices and 
Workshops, and have been in the 
solid, substantial, concrete shelters 
Provided for employes. 


In camps, in old castles, in the 
streets I have seen soldiers training, 
drilling, marching, and “off duty.” 


In Birmingham, I attended the 

opening of a new airport and watched 
4 demonstration by various types of 
army airplanes. I saw fast, power- 
fl bombers streaking through the 
air at a 300-mile-an-hour clip, zoom- 
ng down in power dives, swerving 
up and away from targets at breath- 
taking angles. 
_All over England I have seen 
Planes in ones, in twos, in sixes, 
and in squadrons, constantly prac- 
‘cing, making test flights, and keep- 
Ng up the morale of the people by 
their very presence. 

While I was in the country, con- 
“ription of the first draft went into 
‘fect, the home fleet was ordered to 
stand ready,” English bombers 
made mock air raids over France, 


on “black-outs” were staged in 
do _ cities throughout the King- 


ot mutverpool I heard the eerie wail 

€ air raid siren letting people 

W what it was they would hear 
nN enemy planes approached. 


And everywhere I saw “A. R. P.,” 


Service,” “England Ex- 
a, ros = '< Sty 


By Alfred Jones 


In England 


pects ...,” “Help Protect Your City,” 
“Volunteer For Duty Now,” “Join 
the R. A. F.,” “Be Prepared.” 


To an outsider, all these activities 
and signs of war convey the impres- 
sion that the new Armageddon 
cannot be far away. All of England 
seems like an armed camp, ready, 
willing, and able to defend itself. 


The tension has been on for a 
year now, so that the matter may 
be termed “temporarily permanent.” 


The weather, on the other hand, 
is permanently temporary. Each 
day’s weather brings a different reac- 
tion in regard to buying attitude. 


CAN’T BOAST OF CLIMATE 


It is said that England has nine 
months of winter and three months 
of rotten weather, and that summer 
usually comes on a Wednesday. 
Judging from the summer I have 
just spent there, I should be inclined 
to agree with the report. It was, 
without doubt and with statistical 
backing, the worst summer in a 
long, long time. 


Around Easter, there were three 
weeks of warm spring weather, with 
frequent stretches of sunshine, and 
in these three weeks more refriger- 
ators were sold than in all the rest 
of the year so far. 


Thus it is that weather directly 
affects refrigeration sales. On a 
sunny day (and there are a few), 
the sales curve shoots up like a 
rocket. But the minute the sun 
goes down to defeat before a relent- 
less armada of clouds, the demand 
for refrigeration goes “poof” like 
a pricked balloon. 


EDUCATION NEEDED 


Weather and war are the two 
main deterrents to the growth of 
refrigeration. There are other ob- 
stacles, including lack of education 
on the part of the public as to the 
value of refrigerators, lack of educa- 
tion on the part of dealers as to 
how to sell refrigerators, lack of 
cooperation on the part of manufac- 
turers in the matter of national 
promotion and advertising, and an 
overcrowding of the supply end of 
the market. 


After ‘all, refrigeration is a com- 
paratively minor industry in England, 
and the market is limited at present 
because of climatic conditions, politi- 
cal unrest, and the public’s general 
lack of appreciation of automatic 
cooling. : 

And in this small field there are 
really too many manufacturers of 
both household and commercial re- 
frigerators. As a result, competition 
is keen to the point of being “cut- 
throat.” 


ENGLISH DIET NO HELP 


One remedy which apparently is 
needed is a thinning out of the 
sources of supply. There probably 
will come a gradual elimination from 
the picture of a number of manufac- 
turers, no doubt those who are at 
present just hanging on and ‘“mud- 
dling through.” When this process 
completes itself, leaving the sound 
companies to share the market, the 
refrigeration industry in England 
should take a turn for the better. 


The average English diet is in 
itself sufficient to stifle refrigerator 
sales. In the typical English home 
there is no such thing as cold storage, 
either automatic or by ice. The only 
foods that need be kept cool are 
milk, butter, and cold meats, and 
these are put in the pantry, or 
larder, along with the rest of the 
food supply. 

The English buy in smell quantities 
for immediate consumption, this 
habit being both a cause and result 
of the lack of refrigeration. © 

The housewife realizes that she 
cannot expect to keep perishable 
foods for any length of time, so she 
just buys enough for immediate use. 
Since she can manage very well in 


‘this way, she can see no point in 


spending £30 to £50 for a refriger- 
ator. Thus sales resistance is mighty 
powerful. 


THEY LIKE WARM BEER 


On the whole, the English do not 
go in for cold foods or drinks. They 
prefer (or else they are accustomed) 
to eat hot dinners and fish and chips. 
Their salads consist of leaf lettuce, 


boiled ham or tongue, and tomatoes. 
And their drinks, apart from tea and 
other hot beverages, are always 
lukewarm. Mineral water (American 
translation: “pop’’) is rarely kept on 
ice or in a refrigerator, and is con- 
sumed at ordinary temperature. 


As to beer, and it is said that 
English drink more beer than the 
Germans or any other race, it is 
served at a temperature of from 
50 to 54° F. Foreign-style lager 
beer is served several degrees cooler, 
but is not nearly so popular as 


6-Ft. Box By Far Most Popular Size, July Sales Show 


The following 17 companies reported 
sales to the Refrigeration Division of 
the National Electrical Manufacturers 
Association (Nema) on household electric 
refrigerators for July, 1939: 

Apex Electrical Mfg. Co., Crosley Corp., 
Edison General Electric Appliance Co., 
Inc., Fridigaire Div. General Motors Corp., 
Gale Products Div. Outboard Marine & 
Mfg. Co., General Electric Co., Gibson 
Electric Refrigerator Co., Kelvinator Div. 
Nash-Kelvinator Corp., Landers, Frary & 


Clark, Leonard Div. Nash-Kelvinator Corp., 
Norge Div. Borg-Warner Corp., Philco 
Refrigerator Co., Sparks-Withington Co., 
Stewart-Warner Corp., Sunbeam Electric 
Mfg. Co., Universal Cooler Corp., and 
Westinghouse Electric & Mfg. Co. 

The sales of the reporting companies 
include units manufactured for the follow- 
ing concerns: Montgomery Ward & Co., 
Potter Refrigeration Corp., and Sears, 
Roebuck & Co. 


SALES FOR JULY, 1939 


English ale. Other _ Total 
About the only food that the Eng- Domestic Canadian Foreign - World 
lish do eat cold is ice cream, and Lacquer (Ext.) Cabinets Complete 
ice cream refrigeration is a pretty | 1. Chest ..............ccecececeeeeeees 140 1 8 149 
profitable business. ee Me SE Oy Mr sis kes oties se ie 197 25 222 
Commercial refrigeration is much 3. 3 to 3.99 i, SS re ere eee 2,556 44 1,624 4,224 
more developed than household, for 4. RE. SE ere 18,183 1,272 3,349 22,804 
: 5. oy EE, MI 4.5 6 a bs Piwe'e ore ce dio . 23,235 887 2,178* 26,300 
the merchants are more appreciative | ¢ 6 to 6.99 cu. ft................... 91,473 1,218 2,029 94,720 
of the value of automatic refrigera- | 7 7 to 7.99 cu. ft.........0.c cece eee 2,429 29 50 2,508 
tion. Ice cream freezers and cabi- | 8g. 8 to 9.99 cu. ft..............0000e 6,012 87 397 6,496 
nets, milk bar units, beer cellar ae LU OS  ee 58 Ry ke 58 
cooling installations, walk-in coolers, | 10. 13 cu. ft. and up................... 40 Tr 3 43 
a OO BME 8 OOM | is Total LADENSE .....:0c.0secccecescs 144,126 3,735 9,663 157,524 
However, the refrigeration indus- ™ be age Ls “~ reseed Complete 
try as a whole is not nearly so far . p to . GU. Thee cc ccc cvecvescces eee eee eee 
advanced in England as it is in the = . = oo = ee rie A = — 
United States, and undoubtedly never | 15 7 to 7.99 cu. ft................... 300 7 4 304 
will be. Oe, Bi WM Bn oo isi is ciews ces 1,727 8 92 1,827 
In America, the summer weather | 17. 10 to 12.99 cu. ft................... 217 1 16 234 
is so hot that refrigeration is abso- 48. 23 cu. &%. and wp...... Sh awe sees SEY: 278 12 290 
lutely necessary, and the Americans | 19 Total Porcelain ...................- 8,026 61 403 8,490 
have come to regard refrigerators 
as indispensible. 20. Total—Lines 11 and 19............. 152,152 3,796 10,066 166,014 
In England, the summer weather | 21. Separate Systems \% hp. or less.... 569 2 508 1,079 
rarely is warmer than 75°, and | 22. Separate Household Evaporators... 5 499 599 1,103 
usually is in the 60's. Persons with | 93" Total—Lines 20, 21, and 22......... 152,726 4,297 11,173 168,196 
refrigerators declare they would not graeme nile ab : ai — = T 
be without them, but persons who » VONGSRSING VANS A BP. OF 1688.... ’ 
have never had even so much as an 25. Cabinets—No Systems ........... os 31 bee 1 38 
icebox obviously are not going to be Index Value* of Total Dollar Sales.... 108. 251. 91.5 109. 
easy to convince. *Based on weighted sales for 1934, 1935, and 1936. 
TTT a — —— ee: § 


Just a Few 
CENTURY Motor Features 
Starts With Amazing Quietness 


... Groans and grunis from start- 
ing can be more disturbing than 
noise from running. 
Run Quietly ... Air Conditioning 
comfort must be quiet comfort. 
Hard to Start Loads... Ability 
to start and bring the modern com- 
pressor loads up to speed, without 
overmotoring the running load. 
Thermal Overload Built-in Pro- 
tection ... Very low cost protection. 
Most fractional sizes available. 


Listed by Underwriters. Protects 
two ways—over current—over tem- 
perature. Test this protection your- 
self and be convinced. 


Long Life Construction ... Ask 
about the large bearings machined 


from phosphor bronze castings— 
with greater resistance to trouble 
from amateur belt adjustments. The 
unique bearing bumpers that re- 
duce chatter from V-belt vibration. 
Century wool yarn oiling system 


(fractional sizes) that lubricates for 
at least a year without attention. 


Qa Ws MOTORS Give You 
Least Voltage Drop at Starting 


A complete range of sizes 144 to 40 horse power makes it easy to 
correctly match any application. 


For blowers, fans, stokers, oil burners, unit heaters, packaged cooling 
units, refrigerating compressors, etc., Century RS Motors are ideal. 


ITH Century's Repulsion Start Induction 
Single Phase Brush Lifting Motors there 
is the least voltage drop and light flicker at 
starting, for this type of motor has the highest 
starting torque and lowest starting current of any of the single phase 
group. Because light flicker is often an annoying problem in air 
conditioning installations, this is an added reason why Century 
type RS Motors are ideal for air conditioning work. 


Because of these facts and the additional Century Motor Features 
listed on this page you'll make more friends for your products when 
you standardize on Century Motors. 


The excellent appearance matches modern appliance design — 
often an important selling feature, too. 


Ee 
teeter 
; 


ee 


Century Motor Specialization 


+Correctly Engineered Application 
=Satisfaction and Economy 


The Century Motor Specialist near- 
est you will gladly tell you more 
about Century Motors—assist you 
in their correct selection and appli- 
cation. His experience is always 
at your service — call him in. 


CENTURY 
1806 Pine Street 


DEALERS: Write today for inter- 

esting, infoxmative free bulletins 

on the Installation — Care — 

Adjustment of Century Motors. 
Ask for Bulletin C-9. 


ELECTRIC COMPANY 


ST. LOUIS, MO. 


Offices and Stock Points in Principal Cities 


Atlanta + Baltimore + Boston + Buffalo +» Chicago + Charlotte + Cincinnati 
Cleveland + Dallas «+ Denver » Davenport + Detroit » Houston + Incian- 
apolis » Kalamazoo + Kansas City + Los Angeles + Milwaukee . Minne- 
apolis » New Orleans » New York « Omaha « Philadelphia + Pittsburgh 


Rochester + Salt Lake City + San Francisco + Spokane + Seattle + Tulsa oa’ 
MOTORS | 
| - One of the Largest Exclusive Motor Manufacturers in the World ; 
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Discounts For 
Dealers 


WO or three months from 

this date the national 
conventions of refrigerator dis- 
tributors will be in full swing. 
Shortly after they have been 
disposed of will come the localized 
dealer conventions, serviced by 
touring road shows sent out by 
the manufacturers. 


New products will be shown, 
of course, along with improve- 
ments in present products. The 
familiar round of lectures by 
service engineers, delineations by 
factory designing engineers, show- 
manlike presentations of sales 
promotion programs, and inspira- 
tional messages from “the chief” 
will no doubt again occupy the 
spotlight. 


Fight To Finish and 
No Holds Barred 


These will be the “front,” the 
external trappings of these annual 
get-togethers between suppliers 
and sellers. But behind the scenes 
there will be some real “show- 
downs” this year. It would appear 
as if irresistible forces will meet 
immovable objects. For this year 
sellers and suppliers are grimly 
determined to revise discounts. 


Manufacturers, on the one hand, 
are faced with the tough competi- 
tion of the mail-order houses and 
chain stores—which shave retail 
prices by working on much smaller 
margins than the distributor- 
dealer set-ups have been accus- 
tomed to getting. 


Smaller Unit of Sale, Higher 


Taxes Tough on Dealers 


Dealers, on the other hand, are 
demanding longer mark-ups_be- 
cause they say that, what with 
increased taxes and lower retail 
prices, they are having a hard 
time making both ends meet. 


Both sides are also determined 
to get discounts on a more uniform 
basis. It must be admitted that 
in the last two or three years 
individual “deals” on discounts 
have been prevalent—and nothing 
is so demoralizing to a field force 
than the suspicion that Joe Doakes 


eee hws ie melae ee 


in the neighboring town is getting 
a better deal than his fellows. 


Do Some Dealers Get 
As Much As Manufacturers? 


Highly publicized last week was 
the report of the Twentieth Cen- 
tury Fund on the High Cost of 
Distribution. In this report was 
an item on electric refrigerators 
which has had a number of people 
in the industry quite upset. It 
follows: 


“Eleetric refrigerators are listed 
as an example of a type of durable 
goods—such as automobiles, radios, 
oil burners, etc.—that has a high 
unit value, representing a consider- 
able investment for the average 
purchaser and whose sale usually 
involves protracted negotiations, in- 
stallation and service charges, and 
frequently instalment financing. 


“Computed figures based on aver- 
ages show that the refrigerators in 
1935 cost about $58 to manufacture 
and were sold for $156. About $12 
was retained by the manufacturer 
to cover his selling and administra- 
tive expense and profit, $16 was the 
wholesalers’ margin, and $70 repre- 
sented the costs and profits of the 
retail dealer. 

“In other words,” says the report, 
“the consumer paid as much to the 
retailer for selling the refrigerator 
as to the manufacturer for making 
i,” 


Now, to most refrigerator 
dealers the figure of $70 margin 
on the sale of a $156 refrigerator 
seems pretty high. That would 
represent a dealer’s discount of 
close to 45%. Most dealers get 
from 25 to 35% off of the retail 
price. 


Twentieth Century Fund 
Obtains ‘Confidential’ Data 


Wondering where the Twentieth 
Century Fund got their data, we 
wrote for further information, 
and received the following reply 
from J. Frederic Dewhurst, chief 
economist of that body (of which 
A. A. Berle, Jr., Bruce Bliven, 
Robert H. Jackson, and Charles 
P. Taft are also members) : 


“This discussion of electric refrig- 
erators appears in Chapter 2 of the 
report, which is devoted to a discus- 
sion of price spreads and costs for 
a large number of individual com- 
modities. In most cases the infor- 
mation was obtained on a confidential 
basis from a manufacturer believed 
to be typical. 

“In this instance, however, such 
information was not available, so 
that the figures quoted were obtained 
by applying confidential percentage 
mark-up figures to the available 
retail pricé of refrigerators in 1935 
as derived from reports of the 
National Electrical Manufacturers 
Association. 


“I hasten to add that our data on 
available margins was not obtained 
from the association but from in- 
dividual companies operating in the 
field. Perhaps the confidential figures 
we obtained somewhat overstated 
the delivery discount, as you imply 
in your letter; also the situation 
may have changed since 1935, the 
year in which our figures apply.” 


Cost of Servicing Small Dealer 
Accounts Comes High 


Even if some few large dealers 
were getting 45% off list in 1935, 
it’s a cinch that they were excep- 
tions to the rule. The cost of 
servicing the great bulk of dealers 
who sell less than 10 refrigerators 
per year is so high that discounts 
greater than 25 or 30% in most 
instances would be ruinous. 


In fact, the accounting depart- 
ments of some manufacturers, 
who are just beginning to get 
accurate cost figures on _ the 
servicing of dealer accounts, will 
tell you that at 25% off list the 
distributor usually loses money 


They‘ll Do It Every Time . . . 


IN MY ACCOUNT — CALL 
THE GAS COMPANY — 


AND WHAT DO “OU WANT 2 


FOR. DINNER. TONIGHT ? 
STEWED TRIPE OR. 
CREAMED CODFISH ? 

—— 
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TILL THEY GET ¥ 
INTHE MIDDLE 
OF THE MAIN 


Yj, A HALL AND TAKE 
HIM WITH You. I’M 
55 1S MINUTES LATE AT 
bKZ THe SWEAT-SHOP NOW, 


Copr 1939, Krag Feature~ Syrdicate. Inc, World nghts reserved = 
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By Jimmie Hatlo 


Ys._/} 
Mi I BET THATGUY. \ 
i” AIN'THAD A 
CHANCE % OPEN 
HIS YAP SINCE 
KE SAID I Do. 


NX TOMANY 
CONTRIBUTORS 


on a dealer who sells less than 
10 refrigerators per annum. 


Discount Clashes May 
Eliminate Weak Dealers 


At any rate, all advance indica- 
tions point toward unusually sharp 
bargaining at the coming conven- 
tions. It would also appear that 
in the clash of these two opposing 
movements (the need for greater 
margin on the part of harassed 
dealers, and the desire for lower 
retail prices on the part of 
worried manufacturers) there will 
be a considerable weeding out of 
small dealers. 


In 1940, only the fittest will 
survive. 


What Others Say 


Labor can call a _ strike exactly 
when and where American farmers 
are exhibiting their live stock at the 
International show (as it did in 1938), 
and the public deems the act in 


the interest of workers. Commissions 
rule that hundreds of oil wells must 
close down for a while. The price of 
gasoline advances the following day. 
That’s protection of industry and 
natural resources. 

Dairymen must install individual 
bath tubs for their cows and consult 
their dentists twice a year. That 
protects the public’s health. Fruit and 
vegetables must be inspected by the 
inspector’s inspector, washed, polished, 
and ring-packed before they are fit 
for relief distribution. Wheat price 


goes down and the bread price 
goes up. 
Fat hogs are no good because 


people don’t use lard; thin hogs are 
unwelcome because they are unfin- 
ished and scrawny. Baby chicks cost 
a dime and a fryer is worth but 35 
cents. Taxes go up and farmers stay 
off relief, and the school children 
must ride in $2,000 buses. The whole 
set-up is regulated by law, or some 
artificial supply and demand con- 
cocted to benefit some group at the 
expense of agriculture. Farmers are 
not dumb, and some day not far away 
their self-control will lose its balance. 


It will be a sad day for the Ameri- 
can nation when farmers demand an 
8-hour day, 6% on their inflated invest- 
ment, a 5-day week, cash on delivery 
of milk instead of 30 days hence, new 
hats for their women instead of a 
second-hand trimming, and the pub- 
lishing of industrial reports. Farmers 
have lost patience with their selfish 
lords and if a correction isn’t made 
in our national economic structure, 
then damaging as it may seem, there 
is but one thing to do—tear it down 
and rebuild! 


The next time agriculture’ will 
furnish something more than material 
—it will look over the blue prints and 
make sure a place is made for it at 
the table of national social and 
economic society. Don’t overlook the 
fact that farmers are not dumb; 
they have been  over-considerate.— 
The Hoosier Farmer. 


LETTERS 


Utica’s Installations 


At New York Fair 


Carl Reimers Co. 
206 Madison Ave. 
New York 
Aug. 29, 1939 
Editor: 

As advertising and merchandising 
counsel for the Utica Radiator Corp., 
I am prompted to write you in con- 
nection with the lists of air-cooling 
installations at the World’s Fair as 
published in your issue of Aug. 23. 

I realize, of course, that your policy 
is based largely on the refrigeration 
end of air conditioning, but I do not 
think it is quite right to give the 
compressor manufacturer the entire 
eredit for an _ air-conditioning job 
where his equipment was used by the 
air-conditioning manufacturer who 
made the original sale, and where the 
compressor manufacturer acted only 
as the partial supplier of equipment. 

In the International Zone you have 
the Switzerland Pavilion listed and 
Brunner is given credit. This job was 
secured by the Utica Radiator Corp. 
through their New York distributors. 

There are three separate installa- 
tions in the Pavilion, each with dif- 
ferent design conditions. Brunner 
compressors were selected because 
Utica engineers thought that Brunner 
made good equipment, and also be- 
cause the Brunner plant is practically 
next door to the Utica plant at Utica, 
New York. 

Of course, in the case of Carrier or 
Kelvinator or York or some of the 
other makers given credit, the com- 
pany manufactures both the refrigera- 
tion compressor and the air-condition- 
ing equipment. 

I presume that an air washer would 
be listed in your compilation as an 
indirect system. But it is a totally 
different kind of an indirect system 
than many of the others marked 
that way. 

Another thing, Utica has an addi- 
tional installation at the World’s Fair 
in the Amusement Area where they 
have installed a 5-ton air washer in 
Tony Sarg’s Enchanted Forest. In 
this case, the Brunner compressor 
was also used. These jobs were sold 
by Utica and not by Brunner. 

Although Utica Radiator Corp. is 
not at the present time an advertiser 
in your paper, they undoubtedly are 
potential advertisers. Their promo- 
tional activities are awaiting further 
national distribution. 

In New York, however, Utica has 
made a very decided impression and 
has secured a reasonable share of the 
important jobs that have been let. 


Cart REeIMERS 


————- 


Right Church But 
Wrong Pew 


Frigidaire Division 
General Motors Sales Corp. 
2615 W. Seventh St. 
Fort Worth, Tex. 
Aug. 28, 1939 
Editor: 
On Page 5 of the Aug. 16 issue of 
your splendid publication you have a 
write-up with regard to the air-con- 


ditioned bowling alley at Dallas, Tex, 
operated by Boedecker Brothers. This 
is a good write-up but there is ap 
error in the write-up. 

In the second paragraph, you refer 
to a 35-ton General Electric cooling 
system. Please be advised that the 
air-conditioning system installed in 
this bowling alley is a_ Frigidaire 
installation using one 20 and one 
10-hp. Frigidaire “Freon” compressor. 

This is for your information. 

J. P. ANDERSON, 

Commercial and Air Conditioning 

Sales Manager 


Needed: An Ice 


Storage Box 


27 Ninth St. 
Watsonville, Calif. 
Aug. 8, 1939 


Editor: 

I have been a subscriber to your 
“Air CONDITIONING News” since the 
first of the year. I certainly enjoy 
reading the publication, for it con- 
tains many useful ideas, so far as the 
refrigerator business is concerned. 

Now, I wish that you would give 
me some information. Will you please 
check and find out if there is a manv- 
facturer making a small freezer unit, 
which could be used to make or hold 
ice cream or cube ice, which has been 
purchased from an ice company for 
use a few hours or days after pur 
chase. 

For instance, a small tavern may 
wish to use cube ice in small qual 
tities, but has no way of saving fo 
later use. People who wish to ust 
their ice refrigerator for conserving 
food, but have no way of making 
keeping frozen desserts except with 
the ice and salt method, would buy 
just such a unit, if put on the marke! 
at a reasonable price. 

The above has been elaborated 0 
quite a bit, but the writer thought tt 
would be necessary in order to conve) 
a true picture of what information ' 
desired. 

R. G. Buck ey 


Havana dew Wants 
Obsolete Models 


(Name Withheld on Request) 
Editor: 

A good friend of ours in Havana ® 
interested in the purchase of domest’ 
refrigerators which become obsolett 
after new models are put in produ 
tion and offered to the trade, '* 
equipments left over from the 1% 
lines, which have not been disposed . 
either in your domestic market 
abroad. 

Our name must not appear in 2” 
inquiry, therefore, if it is practice ™ 
broadcast through any publicati 
inquiries of this nature we sugs® 
that you request suppliers to addre* 
their offers to you—so that you m& 
refer them to us, or it might be th® 
you have this information on ha! 
and are in a position to advise us ™ 
names of manufacturers or supplie® 
whom our friend may contact dire 


Righto, Mr. C. C. C. 


606 South West A. St. 
Richmond, Ind. 


Sirs: 

Please change my address {ft 
136 South 13th to 606 South West ” 
St. Sure would hate to be with 


even one copy of the News. 
Cc. C. Carrol 
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Glamour Boy 


John Garceau, veteran refrigera- 
tion sales promotion man, is the kind 
of fella who likes to get steamed up 
about things. This is a really valu- 
able asset in a sales promotion man, 
particularly when it is hooked up 
with a passion for detail, as it is in 
John’s case. 

And a number of refrigeration 
manufacturers have made use of 
jonn aS the sparkplug of their 
promotion departments—Kelvinator, 
yeonard, Fairbanks-Morse, and Cros- 
ley, for example. 

But now John has something which 
he really feels he can get excited 
about—a brand new company, well- 
heeled, plenty of responsibility, and a 
Glamour Boy of Science to publicize. 


This Glamour Boy (the appelation 
js mine, not John’s) is young Philo T. 
Farnsworth, who is to television what 
Marconi was to wireless. 

* * 


Idaho Farm Boy 


The story of Philo (and what a 
wonderful name for a man with a 
storybook career) is that of an 
Idaho farm boy who, while still in 
his teens, chalked out on a black- 
poard the first outline of the prob- 
lems of electronic television. 


Before he ‘stated the case,” as it 
were, all television experimentation 
was proceeding on the clumsy 
“scanning” principle. Philo, bare- 
foot boy from the potato patch, upset 
all the work of the expensive labora- 
tory technicians by demonstrating 
how much better the job could be 
done by the use of cathode rays. 


Three years later (1923) young 
Farnsworth was extended laboratory 
facilities for his television research 
at Brigham Young university in his 
native state; and in 1924 he demon- 
strated, with crude equipment, the 
televised transmission and reception 
of recognizable outlines. 


In 1931 he went to Philadelphia, 
where he was backed in his research 
by Philco. He remained there several 
years, and in 1937 inaugurated public 
television broadcasts from Philadel- 
phia, 


* * & 


Bankers Move In 


About a year ago one of Philo’s 
early backers, J. B. McCarger, a 
San Francisco banker, decided the 
time was ripe to set up a business 
based on the Farnsworth name and 
reputation. 


So the aid of a big New York finan- 
cial house was enlisted, McCarger 
assumed the chairmanship of the 
board, and the Farnsworth Television 
& Radio Corp. was formed. Philo 
became vice president in charge of 
research, and the following well- 
known radio executives were re- 
cruited and given the designated 
responsibilities: 

E. A. Nicholas, president; E. H. 
Vogel, vice president and general 
manager ; J. P. (“Jack”) Rogers, 
vice president and treasurer; B. R. 
Cummings, chief engineer; P. Bou- 
cheron, general sales manager; M. W. 
Thompson, assistant sales manager; 
E. M. Martin, secretary in charge of 
patent and legal departments; J. H. 
Pressley, chief design engineer; R. C. 
Jenkins, superintendent of Marion 
Plant; R. M. Hoey, manager of order 
department; F. B. Ostman, service 
manager; and, of course, John 
Garceau as advertising and sales 
Promotion manager. 

— these stellar names were added 
© following experienced district 
managers: E. H. McCarthy, 

* A. Malliet, W. R. McAllister, 


PERSONALITIES 


as By George F. Taubeneck 


E. J. Dykstra, R. E. Kane, D. A. 
Lewis, and H. G. Helliwell. 


* * * 


Bargain Plants 


Thus they started off with a ready- 
made executive force, all trained and 
experienced in the radio and appli- 
ance industries. And they were fortu- 
nately able to pick up a couple of 
manufacturing plants at a song—the 
Capeheart radio-phonograph plant, 
and the Grunow radio factory at 
Marion, Ind. 


The company’s financial statement 
(as of July 19, 1939) shows no loans, 
mortgages, bonds, or other interest- 
bearing indebtedness. So now they 
have their radio and _ radio-phono- 
graph lines in production, to be 
followed at an opportune moment by 
the television receivers. 


And in the meantime, they have 
started out with a group of appliance 
distributors who learned ther busi- 
ness selling electric refrigerators. 
All are familiar names in the latter 
industry, and are old customers of the 
NEWS subscription department. 


* * * 


Noted Distributors 


Following are well-known appli- 
ance distributors who will handle 
the Farnsworth line: 


Peter Sampson, president, Samp- 
son Electric Co., Chicago; David 
Trilling, president, Trilling & Mon- 
tague, Philadelphia; David C. Lappin, 
president, Lappin Electric Co., Mil- 
waukee; Frank Edwards, president, 
Frank Edwards Co., San Francisco; 
C. B. Warner, president, Norge Co., 
New York City; B. K. Sweeney, 
president, B. K. Sweeney Electrical 
Co., Denver; Fred Adams, president, 
Adams Wholesalers, Inc., Waterloo, 
Iowa. 


I. H. Condon, general manager, 
Armacost-Norge Co., Kansas City, 
Mo.; H. S. Wise, president, Steve 
Wise Co., Wichita, Kan.; John T. 
Morgan, secretary, Charleston Elec- 
trical Supply Co., Charleston, W. Va.; 
Leonard Turnbull, president, Spe- 
cialty Distributing Co., Detroit; F. E. 
McWhirter, General Distributing Co., 
Saginaw, Mich.; R. P. Harten, presi- 
dent, Harten-Knodel Distributing Co., 
Cincinnati; J. W. Miltgen, manager, 
Radio Distributing Co., Grand Rapids, 
Mich.; Will Garnick, president, E. 
Garnick & Sons Hardware Co., Ash- 
land, Wis.; A. M. Gathright, presi- 
dent, Gathright’s, Inc., Richmond, Va. 


Maurice B. Isaacs, president, Mory 
Sales Corp., New Haven, Conn.; R. 
L. Wilcox, Kemp Equipment Co., 
Rochester, N. Y.; J. G. Waddell, 
president, General Equipment Corp., 
Boston; Christian Oleson, president, 
Farrar-Brown Co., Inc., Portland, 
Me.; J. L. Perry, president, the J. L. 
Perry Co., Nashville, Tenn. 


E. D. Henley, president, Birming- 
ham Electric Battery Co., Birming- 
ham, Ala.; J. H. Northey, president, 
Southern Bearings & Parts Co., 
Charlotte, N. C.; R. S. McDonald, 
president, McDonald Electric Co., 
Inc., Miami, Fla.; Wayne Spinks, 
president, Wayne Spinks Co., Inc., 
Memphis, Tenn.; H. Dale Rue, 
R. C. K. Distributing Co., Louisville, 
Ky.; Rudy Gerlinger, Gerlinger 
Equipment Co., Toledo. 

L. A. Pixley, the Pixley Electrical 
Supply Co., Columbus, Ohio; S. E. 
Choquette, Providence, R. I.; B. H. 
Spinney, president, B. H. Spinney 
Co., Springfield, Mass.; A. Hatten- 
bach, president, Electric Products 
Corp., Pittsburgh; Arthur L. Nelson, 
president, Nelson & Co., Inc., Balti- 
more; A. L. Shellworth, manager, 
Sunset Electric Co., Portland, Ore.; 
B. J. Oppenheim, B & O Radio, Inc., 
Newark, N. J. 


Playing Back the Record 


, 


After John Garceau, sales promotion manager for the Farnsworth Television & Radio Corp., had demonstrated 
the new Farnsworth radio and phonograph combinations to Detroit Distributor Leonard Turnbull, the latter 
“played back the record” and gave John a model sales talk. 


E Curtis Refrigerating Ma- 
chine Company, division of 
Curtis Manufacturing Company, 
St. Louis, has standardized on 
Alco Multi-Outlet Thermo Valves 
for their line of 3- and 5-ton 
Store and Office Coolers. This 
is another example of the recog- 
nition accorded this new Alco 
product by the entire refrigera- 
tion industry. 


Alco’s Multi-Outlet Thermo 
Valve is one of the greatest ad- 
vances ever made in the field of 
refrigerant control. It is the re- 
sult of extensive research which 
proved that inefficient distribu- 
tion was the weakest part of 


most coils—hitherto the most difficult coil design 
problem. The Alco Multi-Outlet Thermo Valve dis- 
tributes the refrigerant before separation of the 
gas and liquid can take place. Tests prove Alco 
Multi-Outlet Thermo Valves can increase distribu- 


ALCO VALVE 


Alco Multi-Outlet Thermo Valves are 
manufactured under U. S. Patents 
No. 2144898 and No. 2079579. 


ENGINEERED REFRIGERA 


 . ) Clr eeu” 


vs Outl et 


Thermo Valves 


for the Curtis 


E and OFFICE COOLER 


URTI 


REFRIGERATION 
a 


AIR CONDITIONING 
sue COMMERCIAL 


The Curtis Store and Office Cooler 
— a complete packaged air condi- 
tioning unit — mechanically cools, 
dehumidifies, circulates and filters 
the air. In 3- and 5-ton sizes. 


tion efficiencies up to 35 per cent 
and increase coil capacities more 
than 20 per cent. 


With Alco Multi-Outlet Thermo 
Valves you save the cost of dis- 
tribution headers or a multiplicity 
of small expansion valves. The 
capacity and efficiency of your 
product is increased, yet you save 
on labor and material costs over 
former distribution methods. 


Many manufacturers have 
already standardized on these 
revolutionary new valves. It will 
pay you well to investigate the many advantages 
of using Alco Multi-Outlet Thermo Valves on your 
product or on your installations. Alco’s engineers 
will gladly aid you in solving your control prob- 
lems. Write to Alco today. 


COMPANY 
2620 Big Bend Blvd. 
St. Louis, Missouri 


NO WAITING! NO WORRY! | 
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* Every Cylinder Tested * Not Less than 99.5 Min. Pure 
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Cleveland, Kansas City, Newark, New York, Philadelphia, Pittsburgh, San Francisco. 
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New Products 


a 
Self-Locking Nuts Now 
Made In All Metals 


ELIZABETH, N. J.—Self-locking 
units manufactured by Elastic Stop 
Nut Corp. can now be furnished on 
order in any metal and in any com- 
bination of style, size, and thread 
system, the manufacturer announces. 

The nuts incorporate a resilient 
non-metallic collar which takes up 
thread play, establishing a constant 
thread contact which holds the nut 
in position on the bolt regardless of 
vibration or wear on _ surrounding 
parts, it is claimed. 


Blower Blades Formed 
In Single Strip 


CLEVELAND—A new blower for 
the heating and air-conditioning in- 
dustry, claimed to embody several 
new features in design and method 
of assembling, has been introduced 
by Metal Stamping & Mfg. Co. 

Blower blades are fabricated in 
one complete strip, and assembled in 
the blower as an integral unit, in- 
stead of individually. This method of 
construction, it is claimed, results in 
increased rigidity and lower weight. 

Rim, spokes, and hub are made of 
one integral stamping. 


Fiberglas Filter Uses 
New Type Adhesive 


TOLEDO—Introduction of a new 
type Dust-Stop air filter for indus- 
trial and commercial use, utilizing the 
new fiberglas material, has been 
announced by Owens-Corning Fiber- 
glas Corp. 

The new filter is 1 inch thick and 
is to be used with one or more like 
filters in series. 

The filter is faced with stamped 
metal grilles, and is bound on the 
edges with a special fiberboard frame. 

Tricresyl phosphate is used as the 
dust-catching adhesive. When heated, 
this adhesive gives off a gas that 
tends to smother flame. 


Low-Voltage Thermostat 
Added To Friez Line 


BALTIMORE—A new low-priced 
thermostat for low voltage control of 
heating or cooling equipment has 
been introduced by Julien P. Friez & 
Sons. 

Case of the new “Microstat,” as the 
unit is called, covers a_ switch 
mechanism suspended from a single 
point, and featuring “Alnico” mag- 
nets, heat-treated bimetals, and gold 
contacts. 


Frosted Food Cabinet 
Has ‘Magic Eye’ 


CHICAGO — Bastian-Blessing Co. 
has added a new model, in six, eight, 
and 12-compartment sizes, to its line 
of frosted food cabinets. 

Cabinet corners are square, to line 
up flush with other equipment. Dry 
type refrigeration is employed, and 
construction is all steel. Exterior of 
the unit is baked-on white porcelain 
enamel, with top of stainless steel. 
Interior has removable service racks 
for easy access to merchandise. 


Full-opening lids are furnished 
with slots to list contents of each 
compartment, so that the units may 
be used in self-service stores. Elec- 
trically lighted superstructure, which 
lists and pictures frozen foods for 
sale, can be attached to front or rear, 
and is low enough for service over its 
top. 

Compressor may be self-contained 
or remotely installed. The cabinet 
has a “magic eye’ which flashes 
red if refrigeration fails. 


! used as bottle coolers, 


Beverages Are Cooled 
Without Dilution In 
‘BTU.ty’ Device 


NEW YORK CITY—A new in- 
direct heat-exchanger device for the 
cooling of beverages by ice without 
dilution has been placed on the mar- 
ket by Dr. Peter Schlumbohm, New 
York City refrigerating engineer, 
through a new company, Patent 
Appraisal & Test Institute, which has 
been formed for the purpose. 

Known as the “BTU-ty,” the new 
device comprises three containers, 
which may be nested into each other. 
The containers are made of alumi- 
num, 11 inches in height, and are of 
one-piece construction. 

Inner can has a fluted surface, and 
serves as a container for ice cubes or 
“dry-ice.” It can be gripped by a 
handle across its top, and is designed 
to act as a plunger when inserted 
into one of the two wider cans. The 
lower part of these two wider cans 
has a bottom chamber, which acts 
as a piston chamber for the plunger. 

If a pint of beverage is to be 
cooled, the smaller of the cans is 
used; the larger can is used to cool 
a quart. Moving the ice-filled 
plunger up and down results in 
pumping the liquid back and forth 
over the fluted surface, and is said 
to result in a quick heat exchange 
between the ice and the beverage. 

A pint of beverage can be cooled 
from 77 to 36° in approximately two 
minutes with the device, it is claimed. 
Same technique can be used in freez- 
ing ice cream, compotes, starch 
desserts, or cans or pears or berries, 
it is said, using the smaller can and 
putting ice in the bottom of the 
larger vessel to speed freezing. 

The two container cans also can be 
the larger 
size accommodating a quart and the 
smaller a pint. In this use, the bottle 
is used as the plunger, the container 
being supplied with ice or ice water. 
Plunger action pumps the ice water 
over the bottle, cooling the mixture 
without dilution. 

General applications of the device 
include the cooling of all popular 
drinks (fruit juices, tea, coffee, etc.) 
as well as cocktails. It also may be 
used for the indirect heating of bev- 
erages, with warm water replacing 
the ice or ice water in the fluted can 


Westinghouse Washer 
‘Watches Itself’ 


MANSFIELD, Ohio— An electric 
washer that actually “watches it. 
self” by means of a new time dig) 
that automatically shuts off the 
machine at the end of a predeter. 
mined period has been introduceg by 
Westinghouse as the first model in its 
1940 washer line. 

Known as the “Emperor” mode] 
the washer has a time dial that j, 
marked in spaces of one minute each 
up to 15 minutes. It also lists the 
correct washing time for every type 
of fabric. The housewife simp} 
turns the dial to the desired time 
and the machine is shut off auto. 
matically when the clothes are 
properly washed. 


Other features of the washer in- 
clude the “Select-O-Press,” a wringer 
pressure device which is claimed to 
provide the correct pressure for all 
types of fabrics, and an automatic 
roll stop which checks the wringer 
action to prevent tangling up of 
clothes, belts, etc. 

Foot pedal control is provided for 
starting washing action, so_ that 
stooping is eliminated. A tilt trough 
for draining the machine folds into 
the side of the washer when not in 


in such applications. o@ Publish 
i Wringer frame is of steel, with die- I ha 
New Rotary Grinder For | <= &. reo 
express 
Small Wheel Work | New Ventilator Can Be pee 
° comme: 
CHICAGO — A new rotary air  |nstalled In Window ae 
grinder for small wheel work, known 
as the Thor “Bantam,” is being made a ss 
: by Independent Pneumatic Tool Co. —The Ventrola, a new 
’ is the washer with the best It is claimed to be suitable for use | home or office ventilator that can be If y 
ee i i pe i i __ | installed right in the window pane, an 
talkin ints” that is easiest with a variety of accessories 
dui abrasive wheels up to 1% inches in | has been introduced by McLaughlin 
to sell. diameter, rotary files and steel cut- | Ventilator Co. of Ferndale, Mich, 4 
ters, sanding discs, wire brushes, saw | Detroit suburb. * 
22 1 blades, and buffing polishing wheels. The ventilator has a steel enclo 
In addition to mechanical perfec- Standard equipment includes a | 8148S louver which cuts loss of light 
tion and economy of operation, push-button throttle that may be | t® @ minimum, and can be installed 
locked for continuous operation of - 
rust-proofing on sheet metal parts the tool, and 4-inch collet and swivel 
P . hose connection. 
provides an outstanding feature Editor: 
‘ ° : In re 
that is of vital interest to the buyer. i. oe 
, Westinghouse Markets regard 
ee . oT this tin 
Bonderizing inhibits rust and as- Smaller Starter “pe 
sures better adhesion for the finish. do this 
, EAST PITTSBURGH, Pa.—A new 2 tenes 
A big percentage of all washers small across-the-line starter for rat- at RA. 
° ings up to 2 hp., 220, 440, and 550 waging 
made have this extra value. If the “ain tee Gah Gaeeaiee, ona nd 
i i equivalent ratings on single-phase, is : unions 
washer you sell is Bonderized, you Sueuinenh or Geena. ) by oat 
will find it a tremendous help in The unit is used for across-the-line . i eesa” 
‘ starting of squirrel-cage induction —— obstacl. 
making sales. Every salesman motors, and as primary switches for - ye employ: 
: rotor-wound induction motors. It is | in any type of window. ullt- only R 
should know why the Bonderized available as a plain starter or in | models for wall installation also ar poate 
° oe hickness. uture » 
washer resists laundry humidi combination with motor circuit | available, adaptable to wall t np 
y wd switches and Nofuse circuit breakers Models are said to be automatic ” ¥ T 
in standard enclosures. operation, a pull chain opening the Bcd 


and retains its fine appearance— 


then use this information in every 


demonstration. 


This smaller unit employes the 
same line of heaters as the larger 
line starter which it supplements. 


louver and starting the fan, % 
closing the louver and shutting dow? 
the fan. 


The Market is Ready for. ae 
GR ROOM CONDITIONERS, 


As personal comfort equipment fot 
home or office or as a profit-building 
appliance for any small business 
establishment .. . . the OOM 
CONDITIONER offers an unusual sales 
opportunity and is a remarkably effi- 
cient piece of equipment for the user. 
Get details. Write: 


GENERAL REFRIGERATION CORPORATION | 
Dept. AC-4 + Beloit, Wis., U.S.A. 


PARKER RUST PROOF COMPANY 
Detroit, Michigan 


2197 E. Milwaukee Ave. 


AIR CONDITIONING 


J hoes) CONQUER RUST 


BONDERIZING * PARKERIZING 
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Don’t Try To Sell Your New Diploma To the Prospective Employer 


Home Study Schools Are a ‘Godsend’ To | 
those Who Can‘t Afford To Go To College 


s. *¢ 


—SAYS SATISFIED GRADUATE WHO OFFERS 
ADVICE TO BEGINNER SEEKING A JOB 


2535 West Lyndale Ave. 
Chicago, III. 
Aug. 21, 1939 
mr. Cockrell: 

Since the controversy about Donald 
L, Nelson and Otto A. Fusch not 
peing able to find a job in the refrig- 
eration and air-conditioning indus- 
tries seems to have developed into a 
“free for all,” I would like to add a 
word or two. Particularly so, since 
you have invited the comments and 
suggestions of your readers. 


So far, the articles have dealt only 
with the failures in the industry. 
What about the thousands of men 
who have been successful? Could it 
be that the successful men are too 
busy being successful to write about 
their activities? I, for one, am 
happy in my work and can say that 
through preparing myself for the 
refrigeration and air-conditioning in- 
dustries I have been steadily em- 
ployed and am earning more money 
than I have ever earned before. No 
doubt, there are many others like 
myself. 

My background of training and 
experience is very similar to that of 
Messrs. Nelson and Fusch. I obtained 
my knowledge of refrigeration and 
air conditioning through home study 
from the Utilities Engineering Insti- 
tute. Being unable financially to 
attend a college or university, I con- 


> 
ll 


sider it a Godsend that such methods 
of training are available to others 
like myself. 


To say that schools do not play a 
valuable and needed part in the 
future progress of the industry be- 
cause Messrs. Nelson and Fusch 
cannot sell their services, is the 
equivalent to saying we should stop 
all forms of education because ALL 
graduates cannot obtain jobs. 


By the same line of reasoning, 
inventors should stop creating new 
products because all merchandise 
now on the market cannot be sold. 
Refrigeration and_ air-conditioning 
engineers should not attempt to 
improve their products because the 
public won’t rush into a dealer’s 
store and take the items away from 
him. The whole thing seems rather 
silly, doesn’t it? 


Beginner's Problem Is 


To Sell His Services 


Obviously, Messrs. Nelson and 
Fusch’s problem is one of selling 
their services rather than resigning 
themselves to the belief they have 
made a mistake in preparing for this 
industry. It seems they are laboring 
under the impression that training, 


Manufacturers, Distributors & Dealers Urged To 
Express Their Views of Service Men’s Problems 


211 Military 
Dodge City, Kan. 
Aug. 21, 1939 


Publisher: 


I have read with interest your 
recent publication of letters received 
from service men in which they 
express their dissatisfaction with the 
profession in which they find them- 
selves. Your friendly advice and 
comments on these letters make an 
excellent round table discussion that 
should be valuable to all concerned 
with the industry. 


If you could influence manufac- 


turers, distributors, and large dealers 
to enter the discussion with their 
side of the questions, I am sure that 
the resulting information would be 
still more valuable. I happen to be 
one of those persons who likes to 
hear both sides of a question even 
though the letters already published 
pretty well describe my sentiments. 

I trust the enclosed advertisement 
will bring me several responses in 
order that I may continue to climb 
ahead. I have gone this far without 
benefit of either a college degree or 
trade school training. 

HENRY R. WALTER 


Finds Employers Lack Confidence In 
Laboratory and Correspondence Training 


4546 Magnolia Ave. 
Chicago, IIl. 
Aug. 31, 1939 
Editor : 

In reply to your very nice inquiry 
regarding a renewal to the News, I 
must disappoint you in not renewing 
this time. 


It is with genuine regret that I 
do this, but economically it just isn’t 
Possible at this time for a number 
of reasons. Since I finished my course 
at R.A.C.I. in July, 1938, I have been 
Waging an unsuccessful battle to gain 
employment in the industry. The 
ane and general lack of confidence, 
by business men, in laboratory and 
Correspondence trained men _ has 
Placed practically an insurmountable 
obstacle in the path of a man seeking 
‘mployment. Yet these schools, not 
only R.A.C.I., have the audacity to 
fate to advertise the tremendous 
— for trained men in this indus- 
ty' To me that is criminal. 


Even though I have not gained 
—_-__ 


employment in the industry I would 
still continue my subscription if I 
were working full time in my present 
job. It so happens, however, that I 
am only working three days a week 
and there is nothing to indicate a 
change for the better very soon. 


Regarding the News, I will say 
that in every respect it lives up to 
its slogan “The Newspaper of the 
Industry.” I gain particular pleasure 
from the sales helps and the various 
dealer methods for increasing sales. 
The Jimmy Hatlo cartoons are 
superb! The treatment of various 


service and installation problems is | 


very thorough and of real value. 


To be truthful, I have no criticism 
to make concerning the News and 
it is with regret that my subscription 
cannot be renewed. I am looking 
forward to a day in the near future 
when I can again get your paper. 

My best wishes for continued suc- 
cess of the News. 

HAROLD OSBORNE 


i e, 


Bai Top or Front Discharge. 
uilt. 


Neat Finish. 


Se te 5 Nh 


KRAMER Floor Type 
UNIT COOLERS 


For LARGE Cold Storage Rooms. Can be 
used WITH or WITHOUT Ducting — 
urd y 


TRENTON AUTO RADIATOR WORKS, Trenton, N. J. 


education, and experience ENTITLE 
them to a job, when in reality they 
only PREPARE them for one. 


Most people will agree there is no 
formula or pattern for success. If it 
were as simple as that there would be 
no failures. Before either Mr. 
Nelson or Mr. Fusch finds a job they 
must first get on the right track. 


Their trouble does not originate 
with the schools that trained them or 
the authors who wrote the books 
they studied. The difficulty lies in 
the fact these men apparently don’t 
know HOW TO GET A JOB. 


Manufacturers will tell you it is 
one thing to build a good product and 
another thing to sell it. Apparently, 
Messrs. Nelson and Fusch have built 
a good product. That is to say, they 
have properly prepared themselves 
for this industry. Now they must 
learn how to sell their services. 


It is just as unreasonable for 
Nelson and Fusch to assume that the 
refrigeration and air-conditioning in- 
dustry OWES THEM A JOB, as it is 
for a manufacturer to assume that a 
buyer should purchase his compres- 
sor, expansion valves, or what have 
you, for no greater reason than the 
fact he has made them and they must 
be sold. 


Successful Salesmen Sell 


Effects—Not Objects 

Perhaps the following suggestions 
will be helpful to Messrs. Nelson and 
Fusch in their efforts to sell their 
services. The successful salesman is 


the salesman who sells EFFECTS 
rather than objects. 

He sells comfort and refreshing 
sleep—not beds and mattresses. 

He sells home beauty, good taste, 
refinement—not tables and chairs. 

He sells cool kitchens, easier cook- 
ing, better results, an end to drudg- 
ery—not stoves. 

He sells amusement, relaxation, 
happy home life—not radio cabinets, 
dials, and wave bands. 

He sells fresh air, sunshine, cool 
evenings, jolly get-to-gethers with 
friends—not porch and lawn furni- 
ture. 

He sells culture, uplift, enjoyment, 
social grace—not pianos or books. 

He sells economy, fresh foods, con- 
veniences—not refrigerators. 

He sells the satisfying of ideals, 
feelings, ambitions—not mere mer- 
chandise. 

. . in short, Nelson and Fusch 
should sell increased profits to their 
prospective employer, diplomatic han- 
dling of customers, and loyal trust- 
worthy service—not references, Col- 
lege degrees or diplomas. 

Try it, gentlemen, and you will be 
surprised at the results. In the 
meantime, let’s the rest of us get 
back to our own problems lest some- 
one grab our jobs or our customers. 

HENRY H. MYSHAK 


NOTE: Another letter from Donald 
L. Nelson will appear next week. 


Readers are invited to add their 
opinions and experience—Publisher 


Books Offered Free With 
Subscription To the News 


2612 Ocosta Ave. 
Cincinnati, Ohio 
Sirs: 


I was reading one of your Master 
Service Manuals of Commercial Re- 
frigeration and I think that they are 
wonderful. 

I am just beginning my career in 
refrigeration and these books are very 
helpful. In the school where I am 
stationed I came across one of your 
Refrigeration Directories and I was 
wondering if you could give me a 
price on this book. 

If you will be so kind I wish, also, 
that you could send me a price list on 
all of your refrigeration manuals and 
other books. 

Louis MATURE 


Answer: The Refrigeration & Air 
Conditioning Directory, which every 
service man should have, regularly 
sells for $1.00 per copy. The 1939 
edition may now be obtained at a 
reduced price (50 cents) or free with 
a 3 months’ subscription to the News 
costing $1.00. 

Newest addition to the Refrigera- 
tion Library is Manual SF-1 on Soda 
Fountain Refrigeration. This book, 
now on the press, will be ready for 
delivery in about 10 days. Price $1.00. 
A free copy may be obtained with a 
6 months’ subscription to the News 
at $2.00. 

A complete catalog (No. RL-3) 
describing all books in detail may be 
had on request. 
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Weres How/ Put an End 
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to Control Kick-Backs 


"We used to get a ‘et of | 
service calls from customers — 


_ who failed to clean and file 


to Allen- “ay ‘eae 7 
starters, we haven't been 
bothered any more. We just 
put these starters in, 


customers forget all about | 


them, they cause no trouble, 
se booked: happy.” 


Bulletin 700 Solenoid Contactor 


A rugged switch for use with stokers, oil burners, and 
air conditioning equipment. 
non - inductive load. Provided in over 300 types, one 
to eight poles, with any combination of normally 
open and normally closed contacts. Double - break, 
cadmium silver alloy contacts require no filing 
or cleaning. No bearings, pins, or flexible jumpers. 


Rated at 25 amperes, 


For Polyphase Motors— 


Bulletin 709 Solenoid Type 


Start ing Switch For polyphase motors rated 
up to 15 hp, 110 v; 30 hp, 220 v; and 50 hp, 440-550 v. 
Furnished with " Start-Stop" push buttons in cover, with 
plain cover or with “Automatic-Off-Hand"’ switch. 
White interiors, generous wiring space, convenient 
knock-outs, and accessible terminals make wiring easy. 
Resisto-therm relays provide overload protection. 


Bulletin 709SP Single -Phase 


Starting Switch For self-starting, single-phase 
motors rated up to 3 hp, 110 v, and 5 hp, 220 v. 
Operated by push buttons, thermostats, etc. Simple 
solenoid construction provides trouble-free operation. 
Resisto-therm relay gives motor overload protection. 
Available with standard, water-tight, dust-tight, and 
explosion- proof enclosures. Low drop-out voltage. 


Bulletin 836 Precision Switch 


Pressure control furnished for pressures up to 300 Ibs. 
and vacuums to 30 in. Temperature control furnished 
for temperatures from —50°F. to 500°F. Snap-acting 
mechanism provides accurate, consistent operation. 
Has no bearings or pivots to bind and delay switch 
action. Can be mounted in any position. Not affected 
by rough handling. Good for millions of operations. 


Allen-Bradley Company, 1313 S. First Street, Milwaukee, Wis. 


- ALLEN-BRADLEY 


“SOLENOID 


‘MOTOR CONTROL 
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® 
Philco Men Enjoy 


Week-End Cruise 


DETROIT — Detroit area dealers 
and salesmen for Philco Cool-Wave 
air-conditioning units and _ Philco 
radios were entertained over the 
Labor Day week-end with a cruise to 
Mackinac Island on the S. S. South 
American. 

Approximately 100 Michigan men 
were guests of Philco Distributors, 


Inc. on the Saturday-to-Monday 
cruise, which was featured by a 
dance at the Grand Hotel on 


Mackinac Island on Sunday evening. 
The party was joined at Mackinac by 
another group of Philco dealers from 
Chicago. 

Executives of Philco Distributors, 
Ine. in charge of the cruise were 
Walter Ejichelberger, general man- 
ager; Charles Peltz, comptroller; 
Frank Newberry, sales manager; and 
John Goldschmeding, sales promotion 
manager. 


METHYLENE 


CHLORIDE 

For centrifuga!l- | 
compressor units | 
DRIERITE 

Solid drying agent 
__jnexpensive, 
efficient, 
absolutely 


neutral. 


VIRGINIA SMELTING 
COMPANY | 


WEST NORFOLK, VIRGINIA | 


Step Control Gives 
Operating Economy 
In Theater System 


LATONIA, Ky.—An_ interlocking 
air-conditioning step control system 
which operates on increasing head 
pressures and prevents heavy line 
shock is reported to produce economi- 
cal operation of the Lipman air-cool- 
ing system installed in the Kentucky 
theater here. Designed by DeWitt 
H. Wyatt, the system was installed 
by the L. J. Quinn Co. of Cincinnati. 

In the equipment room back of the 
projection booth are three 15-ton 
General Refrigeration compressors. 
In a penthouse above each compres- 
sor on the roof is a remote air-cooled 
condenser unit equipped for water 
spray to cut-in as required in re- 
sponse to head pressure increase. 

The boiler room and the fan room 
both adjoin the machine equipment 
room located on the second floor. 
The boiler room is equipped with a 
No. 15-SE-3 Hook Gas Boiler with 
an A.G.A. rating of 2,140. The 
boiler operates automatically to 
maintain a predetermined steam 
pressure during heating season. 


The fan room houses the large 
auditorium Garden City No. 11 fan, 
the three McQuay auditorium dry 
expansion refrigeration coils as con- 1 
nected to each compressor, the large 3 
McQuay auditorium vapor heating 
blast coil, also the small blast coil 


with McQuay coils. 


Theater Shares Popularity With Famous Race 


Interior of Kentucky theater showing air outlets above lighting cove. 
3. Eleven Ranco pressure switches are mounted at top of low voltage control panel. 
4. Three Lipman compressors operate in accordance with cooling load requirements. 


Track 


2. Garden City fans are used 


connected with the Peerless stand-by 
fan for ventilating and _ heating 
lounges, office, ticket booth, etc. 
Outside and re-circulated air is 
filtered with Wilson ‘‘Edgeseal’”’ filters 
so that all air entering coil casing 
passes through a low velocity, single 
bank of genuine hair filters 2 inches 


Anaconda Copper 


Refrigeration Tubes 


thick. The hair in these filters is 
similar to the hair in the human 
nose, is oil treated and fireproof. 

The coils are placed four high with 
heating coil on the top, functioning 
as required without the aid of auto- 
matic dampers during the cooling 
season and produces a _ three-step 
control actuated by the three-step 
auditorium thermostats. 

Back in the machine equipment 
room in front of the three Lipman 
compressors is a large monitor con- 
troller flush type cabinet. A 110-volt, 
single phase service entering the 
3 control cabinet operates the tele- 
“ chron timing mechanism only. 

All other functions are connected 
to a 200 ampere, 3 phase, 220 volt 
power service with a main line dis- 
connect switch handle _ projecting 
through the end of the cabinet. The 
panel is heavy slate with back wiring 
connections and all circuits fused and 
protected by Monitor thermo-overload 
control. 

Nine motor connections run _ to 
cabinet terminals and all functions 
are marked and provided with a 
selector switch, indicating “off,” 
“automatic,” and “manual.” 

As all pilot control circuits, elec- 
tric solenoids, and the _ by-pass 


Copelands 


practically sell themselves ! 


Easier for you to sell, because they’re , = 


easier for your customers to buy—that’s the story 

behind Copeland! Lower prices, smaller down payment, 

easier terms ... selling arguments that mean sales and 

— for you! Copeland engineering skill and versatile 
e 


wee Dependable! | 


_THE AMERICAN BRASS CO. 


FRENCH SMALL TUBE BRANCH 
General Offices: Waterbury, Conn 


signing ve produced a line of refrigerators to fit 
any need. Write TODAY for complete information! 


COPELAND REFRIGERATION CORPORATION, Sidney, Ohio 


ASK ABOUT COPELAND COMMERCIAL REFRIGERATION AND WATER COOLERS 


damper motor, used for one step for 
winter heating control, are low volt- 
age, a large 2-kw., 24-volt trans- 
former is connected and housed in 
the control cabinet. All contactor 
holding circuits use this 24-volt 
service. 


On the top of the control cabinet 
is located 11 Ranco pressure switches 
used to synchronize operation of 
cooling equipment. For example, 
when the auditorium fan is started 
automatically by the time clock, with 
all auditorium thermostatic stages 
demanding cooling, No. 1 compressor 
only starts and as head pressure is 
built up, No. 1 condenser motor in 
penthouse on the roof above starts. 
If temperatures are high and com- 
pressor head pressure continues to 
rise, the electric solenoid water valve 
opens in response to head pressure 
increase. 


As the water valve opens, a fine 
spray saturates the air entering 
condenser coils and as the air tem- 
perature approaches the wet bulb 
characteristics, rapid cooling of re- 
frigerant gas results which lowers 
head pressure. No. 1 compressor, in 
building up head pressure, also closes 
a pilot switch permitting No. 2 
compressor to start. No. 2 compres- 
sor is equipped exactly as No. 1 
and as head pressure increases, closes 
No. 3 pilot permitting it to start 
also with its various functions of 
controls. 

This interlocking system prevents 
heavy line shock and permits the 
use of reasonably small electrical 
service entering control cabinet. 

“Step control is a means of pro- 
ducing efficiency and _ economical 
operation,” says Mr. Wyatt, consult- 
ing cooling and heating engineer who 
has collaborated with the F. & Y. 
theater division in the design and 


construction of this system. Good re- | 


sults at a minimum cost are expected. 


The Detroit Air Filter (formerly the Arco Filter) is built in such a way that its 


MORE SERVICE FROM AIR FILTERS 


others, in spite of its greater effectiveness. 


entire depth is effective in air cleaning and its cleaning efficiency actually 
increases in service instead of diminishing. @ At the same time, its very low initial 
air resistance increases at a slower rate than filters of other design because 
the entire filter area remains effective in service—no spot clogging, no disin- 
tegration. @ The Detroit Filter is easier to handle because it is fully reinforced 
with metal —it will not sag or break apart. e Extremes in temperature (from zero 
to 180°) do not interfere with filtering efficiency. @ This filter is not an expensive 
unit—in fact it costs less than many filters of this class and no more than the 
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General Offices: DETROIT, MICHIGAN 
Canadian Representatives; RAILWAY AND ENGINEERING SPECIALTIES LIMITED 


Toronto ® Winnipeg 


Chilean Railway Places 
Large Cooling Contract 


SANTIAGO, Chile—The five South- 
ern Arrow streamlined trains of the 
Chilean State Railways will he 
equipped with air conditioning. 

One of the largest railroad air. 
conditioning installations ever made 
by a South American line, the job 
calls for 70 tons of refrigeration to 
supply cooling for the systems. Each 
train will carry 14 tons of refrigera- 
tion, supplied by two 7-ton units 
hung under central portions of the 
cars. 

The five new Southern Arrows 
will operate between Santiago, 
Concepcion, and Puerto Montt, a 
north-south run of over 600 miles. 
During the run, the trains will be 
exposed to wide climatic variations. 


Connecticut Firm Moves 


WEST HAVEN, Conn.—Air Dis 
tributors, Inc. has announced the 
removal of its offices to 72 Water St. 
here. The firm distributes Carrier 
air conditioning. 
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“HAVE CLARAGE 
MAKE THEM!” 


Every year we ship 
to builders of air 
conditioning units thousands upon = 
sands of Crorege Blower Wheels 2" 
Assemblies. , 

This smaller equipment is designed with 
the same skill characteristic of the large 
Clarage apparatus—just as carefully feo 
ricated and tested. 

And we have sizes to meet ALL RE 
QUIREMENTS—with slow speed operation 
insuring SILENT PERFORMANCE. 


May we have your next inquiry? 


CLARAGE FAN COMPANY 


KALAMAZOO, MICHIGAN 
Sales Offices in All Principal Cities 
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Cocker Storages 


b ae 
Health Ordinance 


Operation of San 


sANDUSKY, Ohio — Open house 
yas held early this month at City 
Ice & Fuel Co.’s new refrigerated 
iocker Plant here to celebrate the 
plant's formal opening. 

Before this locker system could be 
made legally available for public use, 
it was necessary for the City Com- 
mission of Sandusky to amend a local 
nealth ordinance passed in 1932 which 
made it unlawful to possess frozen 
meats unless the animals were killed 
and dressed at the location where the 
meat was to be kept. 

Alfred Martin of Columbus, Ohio, 
manager of all City Ice & Fuel Co.’s 
cker plants in the state, requested 
the Commission to make the neces- 
gary changes in the statute, and the 
commission voted to do so. After the 
plant had been inspected by the city’s 
pard of health and found to comply 
with all municipal sanitation require- 
ments, the amendment was adopted. 


AMENDED STATUTE 


The amended article reads: 

Section 1. (Unlawful possession.) It 
shall be unlawful for any person, 
firm, or corporation to sell, have, keep, 
or expose for sale for human food, the 
fesh or meat-food products of any 
cattle, calves, sheep, swine, or goats 
unless the same shall have been 
slaughtered under the surpervision of 
a United States Government inspector 


2S in accordance with the regulations 
prescribed by the Department of 
t Agriculture of the United States, or 


under the supervision of an inspector 
of the health department of the City 


South- of Sandusky, in accordance with pro- 

of the HMM visions of this regulation, or by a city 

ill be 

a in HTC Cracks Down on 

made 

j e 

eM Lincoln Locker Corp. 

Each 

"igera- WASHINGTON, D. C.—An order 

units directing the Lincoln Locker Corp., 

of the Pocahontas, Ia., to cease and desist 
fom misleading representations in 

-rrows the sale of cold storage lockers de- 

rtiago, signated ‘Lincoln Louvred Lockers” 

tt, a has been issued by the Federal 

miles. Trade Commission. 

rill be The company, under the order, is 

ations. directed to cease representing that 


its cold storage lockers are made 

of any metal other than galvanized 
Ss sheet steel, that cold storage lockers 
having a capacity of 9,600 cu. in. or 
less will hold more than 225 Ibs. of 
meat or other produce, and that the 
key changes for five-disc tumbler 
locks on the respondent’s cold stor- 
age lockers are larger than the actual 
possible number of such changes. 


End's Fost Locker 
Plant Built In Alberta 


STRATHMORE, Alb., Canada — 
Installation of the first modern cold 
‘lorage locker plant in western 
Canada is being undertaken here by 
Western Canada Refrigeration, Ltd. 
It will contain 200 lockers. 

The plant will include a_sharp- 
freeze room, where a temperature of 
‘0’ below zero will be maintained; 
@ chill room with a temperature of 
&, and the locker room with a 
‘*mperature of about zero. 


= 


Altered To Legalize 
dusky Locker Plant 


maintaining equal standards; pro- 
vided, however, that it shall be lawful 
for persons slaughtering their own 
livestock, the meat of which is to be 
used for their own consumption, to 
store same in refrigeration storage 
plants within the City of Sandusky; 
said refrigeration storage plants to be 
under the inspection of the health de- 
partment of the City of Sandusky, and 
provided further that none of said 
meat, so stored for private consump- 
tion in said storage plants within the 
City of Sandusky, shall be offered for 
sale within said city. 

According to Dr. Houghtaling, a 
Sandusky health officer, state laws 
governing the storage of food, par- 
ticularly meats, are too lenient for 
the public safety, and therefore each 
city passes its own health regulations. 


“We are not so much concerned 
with conditions existing in places of 
storage,’’ Dr. Houghtaling explained, 
“for modern concerns easily pass all 
sanitary exactions. We are, how- 
ever, concerned with the condition of 
food going into them for storage, and 
it is for this reason primarily that 
such ordinances are made.” 


LOCKERS HOISTED 


The Sandusky plant is of the type 
that does not require the patron to 
enter a cold room, but instead has a 
provision for hoisting the individual 
lockers into a room of normal tem- 
perature from a refrigerated chamber 
beneath the floor. It is identical with 
a plant being installed in Dayton, 
Ohio, and with plants already under 
construction at Grove Point and 
Mt. Sterling, Ohio. 

Nearly half of the 600-odd lockers 
in the plant already have been con- 
tracted for by families in Sandusky 
and vicinity. Patronage of the plant 
is divided almost equally between 
farmers and city residents. 


Meat brought into the plant imme- 
diately after slaughtering is taken 
into the 20 x 50-foot chill room where 
it is properly chilled and aged at a 
temperature slightly above freezing. 
Then it is taken to the processing 
room where it is cut into steaks, 
chops, etc. as desired, and then 
wrapped carefully with each layer of 
meat separated by sheets of paper. 
Contents of packages are indicated 
by colored paper tape of various 
colors. 

The quick-freezing compartments, 
where the meat is placed next, are 
located in the same _ subterranean 
room as the lockers themselves. The 
meat is lowered into these compart- 
ments by means of an automatic 
hoist and remains there for 24 to 36 
hours at a temperature of 15 to 20° 
below zero. Fish and meats are 
frozen in one compartment; vege- 
tables and fruits in another. 


Lockers are identified according to 
sections by means of letters and 
numbers. Each patron has his own 
lock and key. Lockers are raised 
from the refrigerated chamber be- 
neath the floor by means of the auto- 
matic hoist. Temperature in the 
locker room is maintained at zero. 

Room into which the lockers are 
hoisted is well lighted and attrac- 
tively decorated in white with a black 


and red_ border. Green venetian 
blinds with black tapes add a further | 
note of color. 


Have 


| 
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vith We make coils specially designed for best results in | 
ger locker plants. And we make sure they do give you 
ab- 100% efficient results by giving you the kind of ex- 
perienced counsel, dependable data and interested 
RE advice that makes for a_ trouble-free installation. 


When you want to know, 


Ask Rempe — 


REMPE CO., 340 N. 


Locker Plant il 
x Coil Problem? il 
| 


can depend on the facts— 


SACRAMENTO BLVD., CHICAGO 
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Manager Holds Key To 


Locker Plant Success, 
Says Meat Expert 


JACKSON, Miss.—Success or fail- 
ure of a locker storage plant often 
lies in the hands of its manager. 
This was the conclusion reached by 
Kenneth F. Warner, extension meat 
specialist of the U. S. Department of 
Agriculture, after visiting more than 
100 such plants during the past year. 

Many of: the plants now in oper- 
ation have been carefully located, and 
the newer plants, as a rule, are well 
constructed, Mr. Warner pointed out. 
Nevertheless, he said, some of these 
plants are finding it difficult to come 
out ahead of the game, and their 
troubles in many instances can be 
laid directly to a poor choice of 
management. 

Versatility is an almost essential 
characteristic of the successful locker 
plant manager, he observed, and 
many of the better ones are not only 
good butchers and mechanics but 
good salesmen and collectors as well. 

Most locker plants have all the 
hazards of a retail business, and 
obviously must fail if patrons can- 
not be satisfied and held, Mr. Warner 
stated. All lockers must be refrig- 
erated, whether in use or not. Empty 
lockers cut income without reducing 
overhead. 


A number of more successful man- 
agers have been farsighted enough 
to adapt their equipment to local 
needs. Some have provided slaughter- 
house facilities, others have reduced 
charges for locker space when crops 
were bad, and some have provided 
rooms for’ storing commercially 
frozen products or even fur coats. 
Such services, pointed out Mr. War- 
ner, generally pay their own way 
as far as actual costs are concerned, 
and more than pay their way in 
goodwill created. 


Wisconsin Prof. Speaks At 
Opening of Locker Plant 


BARABOO, Wis.— The Baraboo 
Ice & Locker Co., Inc. has_ been 
opened here. Feature of the formal 
opening was a meeting July 28 at the 
Eagles hall with Prof. Schaars of the 
University of Wisconsin school of 
agriculture explaining the uses and 
economies of cold storage lockers. 


TWO 7-VALVE 
MANIFOLDS 


42 Manifold combinations- 
6 or more valves; size 14", 
and 5"; either flare or sweat-—-may be 
readily cut from SUPERIOR 30 MT 
MANIFOLD TUBES (Pat. applied for). 


Go to a SUPERIOR jobber for your 
manifold requirements and get what 
you want-—from stock. 


Sold by leading jobbers everywhere. 
Write for Bulletin R3 


SUPERIOR 


VALVE & FITTINGS CO. 


500—37th St., Pittsburgh, Pa. 
Export: 100 Varick St., New York, N. Y. 


THE AMERICAN BRASS CO. 
| FRENCH SMALL TUBE BRANCH 


General Offices: Woterbury, Conn 
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Flexible Shasta Tested At Cornell U. 


ITHACA, N. Y.—First test unit of 
the National Flexible Froster, the 


new quick-freezing apparatus de- | 


veloped by W. M. Zarotschenzeff, 
well known experimenter with and 
designer of frozen food equipment, 
has been completed and is now in 
operation here in the department of 
pomology of the New York State 
College of Agriculture at Cornell 
University. 

This test freezer consists of five 
shelves, each composed of a per- 
forated metal frame encased in a 
special white rubber sheeting firmly 
vulcanized to this frame, and a brine 
tank. In effect, each shelf is a 
flexible rubber bag with a stiff frame 
around the outer edge. 


Flexible rubber hose is attached to 
each shelf for circulating cold brine 
or some other liquid with a tew 
freezing point through the bag. 
This brine may be cooled in one of 
two ways: by using a separate brine 
cooler outside the shelves, or by 
employing direct expansion coils 
located within each rubber bag or 
shelf. 


Both methods of brine cooling are 
incorporated in the test unit so that 
either may be used at will. 


Produce to be frozen is placed 
between the deflated shelves. Then 
the valves are opened and the bags 
become filled with brine. As the 
shelves expand they naturally, due 
to their flexible nature, begin to 
conform to the shape of the articles 
being frozen. Thus the shelves form 
a flexible elastic refrigerating surface 
which contacts as thoroughly as pos- 
sible the product to be frozen. 


Dependabilily 
Insists Upon | 
“The Life Insurance 


of SYLPHON 
~ BELLOWS” 


‘se 


Nothing less than the Sylphon Bellows 
is good enough for Penn Electric 
Controls . . . controls that are well- 
known to refrigeration engineers for 
their efficiency and outstanding de- 
pendability in service. 


Sylphon Bellows are sensitive, yet 
rugged and almost indestructible. 
They have stood, on test, 300 million 
flexings without noticeable fatigue. 
Customer’s own test has proven them 
17 times more durable than ordinary 
diaphragms. They have earned wide 
acceptance among manufacturers 
in the air conditioning and refrigera- 
tion field... are used as crankshaft 
seals, thermostatic elements, in pack- 
less valves, as bearing seals and for 


other purposes. 

Why not build the “Life Insurance” 
of Sylphon Bellows into your equip- 
ment? Let us make recommendations, 
Send for Bulletin RO-511. 


THE FULTON SYLPHON CO. 


KNOXVILLE, TENNESSEE 
tepresentatives in All Principal Cities in U. S.A. -A. 


To unload the freezer, the brine 
valve is shut off and the produce 
removed. Each shelf has its own 
valve, and so may be _ operated 
independently. 

Shelves may be adjusted to any 
desired spacing, making the appa- 
ratus adaptable to produce of prac- 
tically any thickness. Due to the 
extreme (flexibility of the rubber 
bags, only about % inch of space is 
usually needed between the shelves 
when the produce is inserted.. 

Since the test unit is operating 
in a room held at 36° F., no attempt 
has been made to insulate the 
freezer. In commercial use, how- 
ever, the unit would be housed in a 
- suitably insulated enclosure with 
doors for loading the produce into 
the freezer. 

Freezing capacity of this unit 
depends on the brine temperature 
used. With brine at —10 to —20° F., 
freezing time for products 2 inches 
in thickness is less than one hour. 

Patents on the device have been 
applied for in foreign countries as 
well as in the United States. 


There it is, the complete Belt Mer- 
chandiser! Displays the belts, adver- 
tises the belts, measures and identifies 
the wanted size. An efficient, effective 
silent salesman that takes up little 
space, but packs a wallop. Meet the Belt 
Merchandiser closer up. It consists of: 


The Gilmer “Handimeter”—a slide- 

@ rule type of measurer, as easy to use 

as it is accurate. Measures instantly any 

V-belt brought in, up to 75“ long and be- 

tween 34" and 34" wide—the majority of 
all belts for small drives. 


The “Eye-ful” Tower—a circular 

@ stand, 15“ in diameter at the base 

by 3214" high, with eight hooks accommo- 
dating 70 belts, and giving them good 
display from any angle. Atop the tower, a 
high-visibility display sign, on back of 
which is a perpetual inventory record form. 


35 fast-selling Gilmer belts for 
@ refrigerators and other appliances. 


NOW SELL MORE BELTS! This go- 
getting Merchandiser comes complete 
in carton, 35 Gilmer belts hanging on 
hooks, ready to set up on counter—and 
sell. Does practically everything ex- 
cept ring up the sale! Oh, yes—included 
is one copy of “America’s Belt Bible,” 
the complete Gilmer catalog, and a 
window display signin colors. 


L. H. GILMER CO. 
Tacony, Philadelphia 


Send me complete Gilmer “Eye-ful" 
Tower assortment. Bill me $18.39 through your 
nearest jobber. 


NAME 


ADDRESS. 
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MILLS 


COMPRESSORS 


for Commercial Use 
Mills Novelty Company * 4100 Fullerton Avenue® Chicago, Illinois 


for Catalog 


Write 


HENRY VALVE CO. 


1001-19 N. SPAULDING AVE. 
CHICAGO, ILLINOIS 


ELECTRIC WATER COOLERS 


Thoroughly reinforced all steel attractively 
finished cabinets. 
Complete line of different Models and Capacities. 
Write for details and sales prices. 


Puro Filter Corporation of America 
440 Lafayette Street, New York City Spring 7-1800 


We oe a THE HARRY ALTER CO. 

my 1728 S. MICHIGAN AVE. 

AND MOST CHICAGO 

COMPLETE LINE [piteeaiian 

OF REFRIGERATION pgapem 
- AND AIR CONDITIONING 


PARTS AND SUPPLIES IN THE U. S. A. 


PeE*L*C-O Spells PROFIT 
Do You Have a GOOD 


Beverage Cooler Franchise? 


Maintain volume and profit with the new 
1939 Pelco lines NEW EXCLUSIVE SELL- 
ING ADVANTAGES . NEW MODELS 

. . NEW DEALER HELPS. “Floating Ice” 
and “Actionized Cold.” We cordially invite 
you to write. 


PORTABLE ELEVATOR MFG. CO. 


Refrigeration Division, Dept. A 
BLOOMINGTON, ILLINOIS 


Bs, » 
El 
42gaNw 


per nig l  le HLL. 
MADE IN U.S.A 


— with Thermek Heat Transfer Surface 


1, Raises back pressure of coil and 
increases compression efficiency. 


2. Utilizes 100% of the coil surface. 


3. Reduces friction in the tubing. 
4, Eliminates oil scrubbing. 


IMPERIAL BRASS MFG. CO., 565 S. Racine Ave., Chicago Ask your jobber for 


IMPE RI AL Imperial Catalog Page 


No. 54-B covering these 
capacity boosters, 


Copies of Air Conditioning & Refrigeration News 
Bound for Reference Use 


Copies of Air Conditioning & Refrigeration News (formerly Electric 
Refrigeration News) for the past five years are available in bound 
books. These volumes, each covering a four-month period, are bound in 
a stiff paper board cover or in black imitation leather. Prices: $3.00 
each for paper binding or $5.00 each for imitation leather, f.o.b. Detroit. 


2 
: 
i 
8 
: 


Vol. 9—May 3 to Aug. 30, 1933. Vol. 19—Sept. 2 to Dec. 30, 1936. 
Vol. 10—Sept. 6 to Dec. 27, 1933. Vol. 20—Jan. 6 to April 28, 1937. 
Vol, 1l—Jan. 3 to April 25, 1934. Vol. 21—May 5 to Aug. 25, 1937. 
Vol. 12—May 2 to Aug. 29, 1934. Vol. 22—Sept. 1 to Dec. 29, 1937. 
Vol. 13—Sept. 5 to Dec. 26, 1934. Vol. 23—Jan. 5 to April 27, 1938. 
Vol. 14—Jan. 2 to April 24, 1935. Vol. 24—May 4 to Aug. 31, 1938. 
Vol. 15—May 1 to Aug. 28, 1935. Vol. 25—Sept. 7 to Dec. 28, 1938. 
Vol. 16—Sept. 4 to Dec. 25, 1935. Vol. 26—Jan. 4 to April 26, 1939. 


; 
: 
i 
8 
; 


Shipment will be made by express collect unless otherwise specified. 
Business News Publishing Co., 5229 Cass Ave., Detroit 


Commetcial Cerwice 


Ideas for making more money 
are always welcome, so_ AIR 
CONDITIONING & REFRIGERATION NEWS 
begins publication of a series of 
articles on servicing and repairing 
carbonators—used for supplying 
soda water to soda fountains. 

Through study of this and the 
following instalments service men 
will be able, not only to service 
soda fountain systems, but car- 
bonators as well—which means 
more jobs and more profit. 


Service engineers may not realize 
that in every major city there are 


, Several carbonator service organiza- 


tions who make their entire livelihood 
from repairing and servicing carbona- 
tors. It is true that not all of these 
carbonators are used on soda foun- 
tain installations, but by far the 
greater portion of them will be found 
on either soda fountain or beer cooler 
installations. 

With a very small amount of study 
on the part of the service engineer, 
he can equip himself to handle 
carbonator service and thus extend 
his activities to include a new field. 
There is certainly no reason why a 
soda fountain owner should call a re- 
frigeration service engineer when his 
refrigerating machine needs service 
and a different organization when his 
carbonator needs service. Those 
service engineers who will study 
carbonators, their operation, their 
construction, and the service prob- 
lems involved, will be able to find new 
outlets for their services. 

Purpose of the following informa- 
tion on carbonators is to acquaint the 
service engineer in general with the 
construction and operation of the 
most common type of carbonators 
found on soda fountains. Since the 
differences between carbonators are 
not great, the principles outlined can 
easily be applied to any type of 
carbonator. 

In general a carbonator is a device 
which mixes city water with COs gas 
to form “soda water.” There are two 
types of carbonators on the market. 
The first type, which is the most 
important, and the one generally 
found on soda fountain installations, 
is called the tank type. The second 
type of carbonator is known as the 
instantaneous type. 

As the name implies, the instan- 
taneous type of carbonator is a 
small valve mechanism which mixes 
the COs gas and the water as they 
pass through the mechanism. By far 
the great majority of soda fountain 
installations are fitted with the tank 
type of carbonator which, in addition 
to mixing the COs gas and water, 
also provides a storage reservoir for 
the soda water. Since the tank type 
is the most common, this type will be 
discussed in detail. 


Principles of Carbonation 


The theory of carbonation is based 
upon the solubility of COs gas in 
water. COs gas is delivered to the 
customer in a drum in the liquid 
state. This is the same gas as is 
used for refrigeration purposes in 
some of the larger machines. 

The pressure on the drum neces- 
sary to keep the gas in the liquid 
state is relatively high. A valve 
known as a gas regulator is attached 
to the drum when it is standing in a 
vertical position. This gas regulator 
is actually an automatic expansion 
valve. In other words, it permits the 
liquid CO2 in the drum to evaporate 
and maintain a constant back pres- 
sure at the outlet of the gas regu- 
lator. 

In order to insure a good mixture 
of the COs gas and the water, this 
relatively low pressure gas (90—125 
lbs.) is taken from the gas regulator 
to the gas inlet of the carbonator. 
The carbonator itself consists of a 
tank on which is mounted a small 
water pump. City water is connected 
to the water pump, and the pump 
pumps the water into the inside of a 
tank. 

Some carbonators spray the COs 
gas inside of the tank in order to 


break it up into small particles which, 


cll abi € = 2 AS sesmet ae tack 
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Carbonator Servicing Offers Opportunity 
For Additional Work & Profits 


By Arch Black and Dean C. Seitz 


it is claimed, assist in the speed of 
saturating the water with COs gas. 
Other carbonators merely allow the 
COs gas to enter the tank by bubbling 
up from the bottom. 

The water is then likewise pumped 
into the tank and is agitated by 
means of paddles which are driven 
by the same motor that operates the 
water pump. These paddles break 
up the water into small particles and 
assist in mixing the COs gas and 
water to form carbonic acid or ‘soda 
water.” 

The solubility of the CO2 gas and 
the water depends upon two major 
factors: first, the temperature of the 
water, and second, the pressure of 
the COs gas. The colder the water 
the more COz gas will be dissolved 
or absorbed. The higher the pres- 
sure, the more COs gas will be dis- 
solved or absorbed. Therefore, for 
the greater amount of COs gas, cold 
water and high pressure should be 
used. 

For the average carbonator operat- 
ing on city water temperatures, a 
pressure of between 90 and 120 lbs. 
will be found to give satisfactory 
soda water, if the water is _ pre- 
cooled the pressure may be reduced. 
If the water is exceptionally warm, 
the pressure may be increased to as 
much as 135 to 140 lbs. 

There is a third factor in the 
theory of carbonation which affects 
the ability of the water to hold the 
COz2 gas after it has been dissolved 
into it. Merely mixing COs gas and 
water does not necessarily mean that 


the COs2 gas will remain in the 
water. 
Some carbonator manufacturers 


from their experiences have learned 
that if the mixture of COs gas and 
water is permitted to stand under 
pressure for a period of time before 
it is used, the stability of the mixture 
is much greater. That means that 
the COs gas will not leave the water 
rapidly when the mixture is drawn 
out of a faucet into atmospheric 
pressure. 

From the preceding discussion it is 
no doubt apparent that the CO2 gas 
only remains dissolved in the water 
as long as the pressure is maintained 
at a relatively high point. The 
minute the soda water faucet on a 
soda fountain is opened, the pressure 
on the soda water leaving the faucet 
is atmospheric. 

The solubility of the COzg gas in 
the water at atmospheric pressure is 
relatively small. As a result some 
of the COs gas will escape from the 
water and cause the fine bubbles and 
effervescence which we are all famil- 
iar when a glass of soda water is 
drawn. 

Obviously the amount of COsg gas 
which escapes when the soda water 
faucet is open determines to a large 
degree the amount of tang when the 
customer tastes it. If a _ large 
amount escapes, the water will taste 
flat; it is to avoid this possibility 
of too much COs gas escaping that 
some carbonator manufacturers. in- 
sist upon the use of the tank type 
of carbonator in which a storage 
reservoir of carbonatd water is 
always maintained for later use. 

It is in reality for this reason that 
the majority of carbonators used on 
soda fountains are of the tank type, 
rather than of the instantaneous 
type. It is not the purpose of this 
article to take sides on this issue, 
but rather to present the viewpoint 
of the major carbonator manufac- 
turers. 


Summarizing the above, there are 
three principles involved in carbona- 
tion. First, the temperature of the 
water, second, the pressure of the 
COz gas, and third, a time interval. 
Since it is impossible for the service 
engineer to control the temperature 
of the water, the only control that 
he has over the degree of carbona- 
tion obtained in the carbonator is 
the pressure of the COs gas. This 
pressure is controlled (as already 
stated) by means of a COs gas 
regulator attached to the drum of 
gas which operates in a manner very 
similar to that of an automatic 
expansion valve. 
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FOR 19 


PARTNERS ‘%; on 


U.E.I. and Refrigeration. 
Air Contitoning  Industy 


ed 12 years U. 
~~ eae this 
trained, 
tent shop mech 
service and insane 
men. Our graduates ay, 
trained as you Want 
them trained. t 
Free Placement Bureay 
U.E.I. trained men are 
aVusauie eves ywnere. Use our Free Place. 
ment Bureau when you need help, 


UTILITIES ENGINEERING INSTITUT; 


404 N. Wells St. Saaenes 17 West 60th % 
Chicago, Illinois New York, NY 


BEVERAGE 


MODELS - 
FOR 
i oO". wine FoR 


LIMA, CHI0 


—, 


For Information on Motors 
FOR ALL TYPES OF 


Air Conditioning and 
Refrigeration Equipment 


MMO 


Wasner Electric Corporation 


6441 PLYMOUTH AVE ST LOUIS, Mo 


A Dehydrator that is really 
Dry. Mueller Brass Co. 
Dri-Drier. 


MUELLER BRASS CO. 


Port Huron, Mich. 


BUNDY TUBING 


Copper-Brazed Steel. Cop- 
per Coated Inside and 
Out. Sizes: *” to *” O.D. 


BUNDY TUBING CO., DETROIT 


Condensing units that 
are superior in capac- 
ity and performance. 
Sizes from ¥ to 15 h.p. 


Universal Cooler Corp., Detroit 


PENN 


AUTOMATIC CONTROLS 
AND SWITCHES 


Protect the reputation of your product 


Write for Catalog 


PENN ELECTRIC SWITCH CO. 
GOSHEN, INDIANA 


DETROIT 'S 


Each individual guest 
receives the utmost in 
attention and service 
from all members of the 
hotel's staff -- every 
need and comfort is 
quickly and cheerfully 
provided. A hearty 
welcome awaits you 


at the HOTEL BARLUM. 


21 FLOORS OF 
OUTSIDE ROOMS 


ALL WITH PRIVATE TUB y, 
AND SHOWER BATHS ye; 
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—_ FF  —_ 
ae lord To Manage G-E 
etn. M Plant At Fort Wayne 
Industry 
nda (concluded from Page 1, Column 3) 
pope | production. Three years 
ch, cs, genera 
allation HM ister he became a member of the 
—— eneral staff on special assignments. 
eon July 1, 1929, Mr. Lord became 
oe jated with M. F. Simmons on 
“il ate 
> Place. I special production work, and in 
elp. january. 1930, he took charge of the 
ITUTE waste and spoilage section of the 
st 60th HM cchenectady works, later in that year 
ork, NY, recoming a member of the staff of 


w, R. Burrows as secretary of the 
manufacturing committee. 

In 1925, Mr. Lord was named co- 
ordinator of all refrigerator manu- 
facture, Serving until his change of 
duties on July 31 of the current 
ear when he was assigned to cost 
reduction work in all manufacturing 
jivisions of the company. 


—_—————— 


E iltrine 


Water Coolers — Filters 
Cafeteria — Industrial 


Commercial Remote 
Surge Tanks Pipe Coils 


filtrine Mfg. Co., Brooklyn, N.Y. 


ayton 


» Silent, vibrotenlest: de-” 
=» pendable, long-lasting. 
= Powerful grip prevents” 
_ slippage. A nearby dis<) 
Stributor carties a comes 
= plete stock for appliances 7 

and machines. s 


"THE DAYTON RUBBER? 
Fe. CO., DAYTON, Oy 


i! | 


Use CHICAGO SEALS 


for seal replacements 
A complete line in all sizes 


CHICAGO SEAL CO. 
20 North Wacker Dr., Chicago 


| 2 Neh | 


Valves and Fittings 


? Siondeed of the . 


ferotest saiitetsilie Co. 
Pittsburgh, Pa. ; 


- Co.; 


Reconditioning Plant 
Reports on Disposal 


Of Used Boxes 


(Concluded from Page 1, Column 1) 
the “start-up” in the user’s home. 

Department stores such as N. 
Snellenburg & Co. and Gimbel Bros. 
of Philadelphia, Hecht & Co. of 
Baltimore and Washington, H. Fein- 
berg of Chester, Jacob Miller & Co. 
of Harrisburg, and Frank & Seder 
of Pittsburgh, have handled the re- 
conditioned boxes, and have in many 
cases placed repeat orders for the 
refrigerators, according to officials 
of the reconditioning plant. Snellen- 
burg’s and Gimbel’s have indicated 
that they will handle the recondi- 
tioned models the year around. 

According to statistics compiled 
by the Associated Refrigerator Plant, 
Inc., the department stores have 
made an average markup of 42.5% 
on the sale of the reconditioned re- 
frigerators, and it is said the inde- 
pendent appliance dealers have done 
nearly as well, but that their actual 
markup has been lower because of 
the comparatively generous trade-in 
allowances made on the boxes. 

Dealers pay a flat $20 per box 
for the reconditioning work. 


Code License Fees Irk 
Ft. Worth Dealers 


(Concluded from Page 1, Column 2) 
licensed, and that a fee of 50 cents 
per horsepower be paid for each 
installation. 

Each contractor would be required 
to have in his firm a _ master 
mechanic, who would have to pay a 
license fee of $15 and $5 a year for 
renewal. 

A provision that each contractor 
pay an initial license fee of $100, 
with an annual renewal fee of $25, 
brought such objections that action 
was delayed, and a hearing set for 
Sept. 6. 


Officers Elected By 
San Diego Bureau 


(Concluded from Page 1, Column 4) 
Taylor Brown, Parmelee-Dohrmann 
Co.; Harry Callaway, Thearle Music 
A. K. Chamberlain, Refrigera- 
tion Equipment Co.; Gordon Dawson, 
Home Appliance Co.; Paul A. 
Du Pont, Walker’s; Glenn H. Dutton, 
Dutton’s Radio Store; C. W. Kinmore, 
Kinmore Appliance Co., Chula Vista; 
Archie Marsden, George Belsey Co.; 
E. W. Meise, San Diego Consolidated 
Gas & Electric Co.; R. T. Redfield, 
Graybar Electric Co.; P. P. Schmitt, 
Schmitt Music Co., Escondido. 


COMMERCIAL 
REFRIGERATORS 


“Werld’ & most complete line 


ef commercial cabinets — 
‘13 to B4 cu. ft capacity 


MiD WES 


MFG. COMPANY * GALESBURG ILL 


) SERVEL/ 


5 be AN /- 


(COMMERCIAL | REFRIGERATING MACHINES 


jteauty is only skin deep” .. 

io the lustrous silver sur- 

va these sensational new Ser- 
units, you'll find a degree of 


ec 
Mrformance, economy and noise- 


lessness never before available in 
low-pressure refrigeration. Write 
today for details. Servel, Inc., 
Electric Refrigeration and Air 
Conditioning Div., Evansville, Ind. 


TVA Rates Dramatized 
By Power Board 


(Concluded from Page 1, Column 4) 

power rates, are expected to prove 
a big boost to the buying of major 
appliances in this territory. 


What the new rates mean in terms 
of usage of electricity has been 
estimated by a power board rate 
expert as follows: 


If a family paid $3 for lighting 
only under the old rate, he can now 
use an electric refrigerator in addi- 
tion to the same quantity of lighting 
for the same amount. 


If a family paid $4 a month for 
refrigeration and lights, it can now 
add an electric range for only a few 
cents more a month. 


First concentrated appliance sales 
push since the advent of TVA power 
is now under way in the “Parade 
of Public Power” exposition which 
is being held here Sept. 5 to 9. 


Chattanooga To Stage 
Electrical Exposition 


CHATTANOOGA, Tenn. — Cele- 
brating the coming of TVA power 
to Chattanooga, a “Parade of Public 
Power” electrical exposition will be 
held in the municipal auditorium 
Sept. 5 to 9. 


Sponsoring the affair are the 
Chattanooga News, the _ Electric 
Power Board, the Tennessee Valley 
Authority, and manufacturers of 
home and farm electrical equipment. 
Chattanooga appliance dealers also 
will display their products and ex- 
plain the advantages of electrical 
living. 

A 20% cut in power rates is ex- 
pected with the coming of TVA 
power to this section, and as a conse- 
quence dealers are anticipating in- 
creased sales not only in Chattanooga 
but also in the rural districts, where 
farmers have been eager to have 
their homes and barns wired as fast 
as rural power became available. 


Experts from both TVA and the 
Electric Power Board will be present 
at the exposition, not only to help 
dealers with appliance sales but also 
to assist in showing users how to 
use their appliances most econom- 
ically. 


‘Shutdown’ Brings 
Business Increase 
For Distributor 


(Concluded from Page 1, Column 2) 
poured in from all directions, and we 
moved more merchandise in the 
week prior to the closedown than we 
had in any month of 1939 thus far. 

“Since we have re-opened, business 
has’ steadily expanded, and our 
volume compared with a year ago 
undoubtedly is above the 20% gain 
we were showing earlier.” 


The Walthers say they are certain 
the practice will grow among appli- 
ance distributors of the country, 
basing their predictions on contents 
of numerous letters received from 
prominently known heads of appli- 
ance manufacturing and distributing 
firms in the entire nation. 

Among those who particularly 
wrote to ask that a full report be 
sent was Larry E. Gubb, president of 
Philco Radio & Television Corp., who 
congratulated the Walthers on the 
excellent results of the test move. 


JUST AROUND THE CORNER — 
THERES A SURE PROSPECT FOR YOU 


You don’t have to look far for business when you're push- 
ing the sensational Ranco 91G2 Two-temperature Control. 


Go to your nearest grocery store or meat market and ask 
the butcher to show you his cooler. Point out the frosted 
coils and explain just what this profit-eating frost means to 
him—early spoilage, shrinkage and trimming of meats. 


Renco 91G2 Two-temperature Commercial Control corrects profit-eating prob- 
lems by assuring automatic defrosting of coils and by maintaining constant, 
uniform temperature—tegardless of weather or load conditions. 


RANCO INC., Columbus, Ohio, U.S.A. 
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CUT-OUT 


THE BUYER’'S GUIDE 


$5 cans 
SERVICE 


1886 


“eee PERCIVAL Line 


meets EVERY NEED ! 


Includes Coolers, Reach-In Refrigerators, 
Top Type, Double Duty, Delicatessen, 
Dairy and Produce Display Cases and 
Percival Condensing Units. 


Quality built; corkboard insulated; 
porcelain clad; beautifully streamlined. 
Coiling system is second to none. 


Write for attractive prices, literature 
and Distributor’s proposition. 


28C.L.Percivat Co. | 
DES MOINES,IOWA Ate. 


We ALAPL A 


DISSEMINATOR PANS 


In Combination with 
Larkin Walk-In 


Cooler Coils 


Increase Your 
Profits Now with 


and Case Coils 


Your customers will ality “oF 
ate the superior quality of 
Larkin Disseminator Pans— 
your profits will increase. 


Shown:—-Larkin = All-Metal ——Disseminator Pan. 
F inished in gle aming aluminum highly efficient 
As thousands of other wise in t with Larkin staggered 
dealers do, why not stock tubing oatle. AU metal double type louvers for 
Larkin products now? positive guard against condensate drip. 


See Your Jobber or 
Write Today for Complete Engineering and Sales Data 


Built only by General Office and Factory ee 
519 FAIR STREET, S.E., ATLANTA, GA. 
LARKIN COILS, INC.  wew yorx racrony, 57 zB. uth st aie 


EVAPORATIVE CONDENSERS 


SUPER HEAT REMOVER BARE bie SOOLING cali Se conna COIL 


ACME INDUSTRIES, INC. 


JACKSON - _ MICHIGAN 


NEW YORK, N. Y. —Suite 772 General Motors 
Bidg., 1775 Broadway. 

CHICAGO, ILL. —2258 LaSalle-Wacker Bldg. 

DETROIT, MICH. —6432 Cass Ave. 

LOS ANGELES, CALIF.—143 S. Alexandria. 

ST. LOUIS, MO. —593-595 Arcade Bldg. 

BIRMINGHAM, ALA. —1203 South 18th Ave. 

DALLAS, TEXAS —2211 Commerce St. 


DENVER, COLO. —1526 Ivy St. 


CANADA —1127-31 Dundas St., London, 
; H Ontario. 
Chieftain EXPORT —Tecumseh Products Export 
Represen- Dept., 1002 Palms Bldg., 
tation Detroit, Mich. 


TECUMSEH PRODUCTS COMPANY, Tecumseh, Mich. 
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Promotion Pieces For Dealers In Fall Appliance 
Drives Made Available By Kitchen Bureau 


NEW YORK CITY—“Extra-power”’ 
fall campaigns to bolster year-end 
sales of both electric ranges and 
water heaters have been planned by 
Modern Kitchen Bureau. 

Electric range activity will take 
the form of a “national electric range 
exposition,” and is designed to cash 
in on the fact that this is an exposi- 
tion year, while the water heater 
activity, featuring national advertis- 
ing, is timed to coincide with the fall 
residential building and remodeling 
peak. 

Theme for the electric range ex- 
position is “Change to clean, safe 
electric cooking now that it is fast 
and cheap.” Reason for this choice 
is a recent national survey, which dis- 
closed that most women who hesitate 
to buy electric ranges do so because 
they consider them still slow and 
costly. 

Three-phase promotion will be built 
around this theme. First phase, dis- 
play, includes a large store banner 
for use in announcing the exposition, 
and store arrows that can be strung 
inside the store to guide the prospect 
to the floor samples and the salesmen. 


For the second phase, a sales guide 
has been prepared, giving a step-by- 
step method of presenting the sales 
story. Methods and suggestions for 
building store displays also are in- 
cluded. 

Radio spot announcements, news- 
paper advertisements, and a direct- 
mail campaign have been prepared 
for use in dealers’ individual promo- 


tional work. Manufacturers’ co- 
operating in the drive also will have 
specially designed tie-in sales aids for 
dealers and utility companies. 


National advertising tops the water 
heater fall drive, the initial campaign 
consisting of half-column advertise- 
ments in the September, October, and 
November issues of Better Homes 
and Gardens. These are timed to 
appear during the months when 
building activity and reader interest 
in remodeling and improvements are 
at their natural peak during the year. 


They tell the story of electric 
water heating as a safe, clean, and 
carefree service, and invite readers 
to see their dealer or utility company 
for detailed information. 

As another part of the fall cam- 
paign, a full assortment of sales tools 
has been prepared to tie-in with the 
advertising. First of these is a 
window banner, stressing the theme, 
“It’s time to change to safe, clean, 
carefree electric water heating.” A 
dual-purpose selling booklet, for sales 
training or prospect give-away, also 
is included, as is the visual selling 
manual which has been available in 
the past. 

For outside-the-store promotion, a 
two-piece direct-mali campaign is 
offered, as well as a set of local news- 
paper advertisements tieing-in with 
the national advertising. 

Complete plan books on both elec- 
tric range and water heater activities 
are available through Modern Kitchen 
Bureau. 


CLASSIFIED 
ADVERTISING 


RATES: Fifty words or less in 6-point 
light-face type only, one insertion, $2.00, 
additional words, four cents each, Three 
consecutive insertions $5.00, additional 
words ten cents each. 

PAYMENT in advance is required for 
advertising in this column. 


POSITIONS WANTED 


EXPERIENCED DOMESTIC Service Man 
—12 years continuous experience nearly 
all popular make _ refrigerators and 
household appliances including extensive 
radio and sound experience. Three years 
with present employer—large retail chain 
store—handling complaints on all kinds 
of mechanical merchandise. Desire better 
opportunity for advancement and broader 
experience. Age 29, perfect health. Be- 
lieve I am qualified for any job you offer. 
Will personally interview by appointment 
distributors or large dealers in nearby 
states. H. R. WALTER,- 211 Military, 
Dodge City, Kan. 


POSITIONS AVAILABLE 


COMMERCIAL REFRIGERATION field 
men wanted—An aggressive, nationally 
known manufacturer of commercial re- 
frigerators is interested in high grade, 
capable field men contacting distributors 
and dealers in following territory: New 
England States, New York State, metro- 
politan New York, Pennsylvania, New 
Jersey. This company has brilliant record 
in refrigeration industry and _ enviable 
reputation for quality products. Manufac- 
turing facilities second to none. No 
objection to men handling one or two 
allied lines. Box 1171, Air Conditioning 
& Refrigeration News. 


COMMERCIAL REFRIGERATION $s sales 
manager to represent established distribu- 
tor in Michigan territory. Distributor 
backed by years of experience and hun- 
dreds of commercial installations. Prefer 


man with ammonia experience and not 
over forty years old. Excellent oppor- 
tunity with good remuneration. Apply 


Position available at 


giving full details. 
Air Conditioning & 


once, Box 1174, 
Refrigeration News. 


BUSINESS OPPORTUNITIES 


WE ARE desirous to buy, for cash, 
commercial or domestic refrigeration busi- 
nesses located in the metropolitan area 
of New York City. If you have a business 
of this type which you no longer care to 
handle, contact Box 1166, Air Conditioning 
& Refrigeration News, for an appointment 
at your convenience. 


WELL ESTABLISHED Appliance Dis- 
tributing business for sale in large Mid- 
Southern City. Long terms, low rental 
lease on new building constructed for 
this business. Railroad track to door. 
Leading franchises, large territory, clean 
inventory. Potential sales volume of 
$500,000 per year. Will require $25,000 
cash; wholesale financing assistance avail- 
able, if desired. Box 1172, Air Condition- 
ing & Refrigeration News. 


COLD STORAGE Door representatives. 
An association for worthwhile profits is 
available to individuals and concerns 
qualified to aggressively represent an old 
and reliable midwestern company manu- 
facturing a complete line of quality cold 
storage doors. If interested in an advan- 
tageous arrangement of this type, send 
particulars and territory now covered to 
Box 1173, Air Conditioning & Refrigera- 
tion News. 


WE ARE interested in purchasing quan- 


tities of surplus refrigeration equipment 
such as_ cold controls, compressors, 
evaporators, condensers, fittings, valves, 
ice cube trays, glass trays, hardware, or 
any other new merchandise. G. & E. 
SUPPLY CO., Railway Terminal Ware- 
house, 444 West Grand Ave., Chicago, III. 


EQUIPMENT FOR SALE 


AVAILABLE while they last, late models 
Kelvinator, Westinghouse, General Elec- 
tric, Frigidaire, all thoroughly recondi- 
tioned and guaranteed. Also a_ great 
assortment of extremely inexpensive re- 
conditioned boxes. All have been refin 
ished in Dulux, and are the product of 
one of the finest reconditioning plants in 
this country. Write for new low prices. 
ASSOCIATED REFRIGERATOR PLANT, 
INC., 3028 Hunting Park Ave., Philadel- 
phia, Pa. 


AVAILABLE quantity of “as is” or 
finished Grunow refrigerators—all sizes 
and models. Also three tray flooded 
Frigidaire Coils—$2.50 each. Write for fur- 
ther information. EDWARD M. SEIGEL, 
3028 Hunting Park Ave., Philadelphia, Pa. 


KELVINATOR, Frigidaire, Merchant & 
Evans, Sparton, and Gibson Boxes, $4.00 to 
$10.00 while they last. Also, 4 H.P. 
Model “G” Frigidaire units $10.00 each. 
Model “N” 14 H.P. water cooled Frigidaire 
units $25.00. ASSOCIATED REFRIGERA- 
TOR PLANT, INC., 3028 Hunting Park 
Ave., Philadelphia, Pa. 


SPECIAL NEW Mullins evaporators in 
original cartons. Overall dimensions, 10 
in. wide, 9% in. high, 11:in. deep. Come 
packed 2 in each carton. These evapora- 
tors are less floats and are factory sealed. 
Prices as follows: One carton of 2, $4.00; 
in lots of 10, $3.50 per carton of 2; in 
lots of 25, $3.00 per carton of 2. REFRIG- 
ERATION SURPLUS JOBBERS, 545 
Woodland Ave., Cleveland, Ohio. 


GENERAL ELECTRIC compressors and 
motors, Frigidaire compressors and Delco 
motors; brand new \%, 4 and \% Hi Side 
units; complete with Square D low pres- 
sure or temperature controls. Low prices, 
money back guarantee. New Electrimatic 
water valves, type WRP 3%”—lots of six— 
$3.95 each, MARTIN SPECTOR, 520 East 
20th St., New York City. 


REPAIR SERVICE 


GENERAL ELECTRIC DR1 and DR2 
Monitor Top units exchanged, $30.00 
F.O.B. our factory. Send your defective 
unit. On receipt, we make immediate 
shipment of completely rebuilt, refinished 
unit with one year unconditional guaran- 
tee. Like new in every respect. West- 
inghouse and Servel hermetic units rebuilt 
and guaranteed. REFRIGERATION 
MAINTENANCE CORPORATION, 321-27 
East Grand Avenue, Chicago, Illinois. 


G.E. and Westinghouse hermetic units 
rebuilt with factory equipment. G.E. 
DR1-DR2—$30.00; Westinghouse $27.50; 
one year guarantee, prices on other 
models on request. Deal with the original 
hermetic unit rebuilders—REX REFRIG- 
ERATION SERVICE, INC., 2226 S. State 
St., Chicago, IIl. 


CONTROL REPAIR service. Your con- 
trols repaired by expert mechanics, with 
special precision equipment. Supervised 
by graduate engineers. We stress per- 
fection and dependability before price. 
One year guarantee on domestic controls. 
Any bellows operated device repaired. 
HALECTRIC LABORATORY, 1793 Lake- 
view Road, Cleveland, Ohio. 


PATENTS 


HAVE YOUR patent work done by a 
specialist. I have had more than 25 years’ 
experience in refrigeration engineering. 
Prompt searches and reports. Reasonable 
fees. H. R. VAN DEVENTER (ASRE), 
Patent Attorney, 342 Madison Avenue, 
New York City. 


Grunow Receiver Puts 


Assets Up For Sale 


(Concluded from Page 1, Column 3) 
to sell the assets at public auction, 
without further notice to creditors. 

Each bid must be accompanied by 
a certified check or cash for 25% 
of the amount of the bid offered, it 
was announced. Plants of the com- 
pany will be open for inspection so 
that prospective purchasers may 
examine the assets offered for sale. 

First meeting of creditors of the 
bankrupt company will be held at 
10 a.m. Sept. 8 in Room 1802, No. 7 
S. Dearborn St. here, announces ref- 
eree-in-bankruptcy William Sullivan. 

Creditors of the company may 
attend the meeting, prove their 
claims, appoint a trustee and a com- 
mittee of creditors, examine the 
bankrupt, etc. 


Wenner-Gren Yacht Aids 
‘Athenia’ Rescues 


NEW YORK CITY—One of the 
vessels which played an important 
part in rescuing survivors of the 
British liner Athenia, torpedoed and 
sunk Sunday in the first major 
marine casualty of the European 
War, was the steam yacht Southern 
Cross, owned by Axel Wrenner-Gren, 
Swedish armaments millionaire and 
chairman of the board of A.B. 
Elektrolux. 

A guest on board the Southern 
Cross, westward bound, reported 
that the vessel was the second one 
to reach the stricken steamer after 
receiving an S.O.S. Sunday night. 


Air Conditioning Comes 
To Smaller Texas Cities; 
Typical Job Described 


GREENVILLE, Tex.—While thou- 
sands of tons of air conditioning 
have been installed in the larger 
cities of Texas, the smaller cities and 
towns have noticeably lagged behind. 
Until this summer, many cities of 
10,000 to 20,000 population contained 
only one or two air-conditioning in- 
stallations using refrigeration above 
the room cooler class, but 1939 
seemed to mark a turning point in 
many localities. Leading installers 
have been restaurants, drug stores, 
dress shops, theaters, and banks. 

A typical example of the type of 
installations being made in the small 
Texas cities is the system installed 
in the Citizen’s National Bank of 
Greenville by the Pines-Natkin Co. 
of Dallas. Seventeen tons of refrig- 
eration is provided for the banking 
room, board of _ directors’ room, 
and three store spaces by a West- 
inghouse Model CLS-600 six-cylinder 
compressor and a Westinghouse 
Type AH-83 horizontal air-condition- 
ing unit. Fifty per cent capacity 
reduction under the control of a two- 
point thermostat is provided by un- 
loading mechanisms operating the 
feather valves on three of the com- 
pressor cylinders. 

An unusual feature of the system 
is the location of the condensing unit, 
air-conditioning unit, and condenser 
water pump on top of the bank 
vault. Utilizing this otherwise use- 
less space simplified the ductwork, 
and the appearance of the bank in- 
terior was improved by partitioning 


ee 
around the vault to the ceiling afte 
the equipment was installeq. Th. 
partition and the use of vibratic. 
absorbers under the machinery in. 
vent the noise level from bein 
above the normal level in the hae 


The system, which is the large 
to date in Greenville, maintains 
condition of 78° F. and 45% relative 
humidity when the outside tempera. 
ture is above 100° with a 7g° p 
wet bulb. 


Keokuk Stages Encore 
On Salesmen’s Crusade, 
74 Firms Participate 


KEOKUK, Iowa—A city-wide in. 
crease of more than 8% in all types 
of sales was reported as the regy} 
of Keokuk’s second annual observanee 
of the National Salesmen’s Crusade 
the “Sales Mean Jobs” movement 
which was originated in the spring 
of 1938 by Nash-Kelvinator Corp, 
of Detroit. 

Sponsored by the retail extensioy 
committee of the Chamber of Com. 
merce and aided by the Daily Gate 
City, local newspaper, the revival of 
the “Sales Mean Jobs” movement 
was participated in this year by 1 
merchants, as compared with the 5¢ 
merchants that cooperated in 1938 


July Cleaner Sales Up 11% 


CLEVELAND — Vacuum cleaner 
sales in July were 11.7% above those 
of the same month of 1938, totaling 
76,689 as against 68,655 last year. 
July was ninth consecutive month, 
with one exception, to show a gain. 


With A-P Supersensitive 
Valves on the job, refrigera- 
tion temperatures are stead- 
ier, more accurate. There's 
no chance of expensive 
charge losses, for A-P Valves 
are Leakproof. With ever 
installation DEPENDABL 
Controlled with A-P Valves, 
Refrigeration Service Engj- 
neers have more time to 
spend on more profitable 
work, new installations, serv- 
ice check-ups, and new busi- 
ness. 

& 


Refrigeration Parts Jobbers, Who 
Recognize Quality, Stock {fipy Valves 


© 
AUTOMATIC PRODUCTS COMPANY 


2450 
MILWAUKEE 


NORTH THIRTY - SECOND 


® 


wisconsin 
Export Department, 100 Varick Street, New York City 
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THE BYWORD FOR A-P VALVES 


* (Typical comment from 
Service Engineer letters 
on file) 
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Model 205 
Thermostatic 
Expansion 
Valve 
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